
PJ (Patrick John) has gotten up early 
in the morning to write for the past 
ten years. The only thing that inter-
rupted the routine were academic: 
his theses work for a Master’s de-
gree in World Religions. 
 
Academic demands now out of the 
way, PJ completed his third book, 
“The Second Coming.” All that is 
needed is editing and it will con-
clude the third book in his three-
book trilogy; the first two books are, 
“The City of Nis” and “Reunions, 
Reflections and Reconciliations, 
Book 2: The City of Nis.” 
 
PJ remarked, “I love creating a 
world unlike our own, creating dif-

ferent rules 
and guidelines, 
different laws 
of physics; and 
this is what 
these books 
reveal.” Not 
Surprising, the 
author syn-
chronizes fan-
tasy with real laws of nature; the 
physics of space is part of his aca-
demic training.  
 
PJ is working on getting all three 
books ready before October, so he 
is ready as a vendor at New York 
Comic Con. 
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Millie spoke to CAPA two 

years ago and is back by popu-

lar demand. Rarely do we get 

this many requests for a speak-

er to return.  Join award-

winning author and life coach 

Millie Grenough at this month’s 

meeting. 

 

Do you wish you knew the se-
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cret of getting 

people to 

love you – 

and your 

books? 

Dive into a 

blend of the 

latest research in neuroscience 

(your brain is plastic!)  and prac-
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Article Submission 
 

 The Authority welcomes articles 
written by members. Here are our 
guidelines.  
 
 Topics may cover any aspect of 
writing, publishing and marketing. 
Your personal slant on this is of in-
terest to all of us and welcome. 
 
 Articles should be no longer than 
400 words. If the article is longer, 
the editors reserve the right to reduce 
the size or divide it into sections that 
would be run in successive issues. 
  
    All articles will be edited. Submit 
single spaced with no built-in for-
matting. Submit all articles to Brian 
Jud at brianjud@comcast.net.  
 
 Send submissions for the Meet-A
-Member column to Joe Keeney at 
jkeeney9267@spamarrest.com or    
Barbara Meredith dbmeredith 
@charter.net 
 

ARTICLES ARE DUE BY THE 
28TH OF THE MONTH Editor—Brian Jud, Meet-a-Member Column—Barbara Meredith and Joe Keeney, 

Copy Editor—Deborah Kilday, Staff Photographer—Deborah Kilday,   
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SW CAPA Report 
By Joe Keeney 

 

The SW CAPA 
meeting held 
on January 13th 
had 19 mem-
bers and visi-
tors in attend-
ance.. 
 
The members 
enjoyed Author Dana Buckmir’s 
talk about how she developed a 
business from writing articles and 
reviews for newspapers and maga-
zines, about seventy a month. Her 
articles span restaurants, hotels, 
spas, concerts, local events and 
many others. She is also a talented 
comedic writer, her memoir, Plenty 
of Laughs: One Woman’s Journey 
Navigating the Online Dating Wa-
ters has commanded media atten-
tion. 
 
The raffled book of the month was 
Creating a Virtual Book Tour. . 

tical examples of what / to 

whom / why / how to get peo-

ple to love you and your book

(s). 

 

Learn the 5 Secrets of Present-

ing with Passion, Power & 

Poise: 

 C =  _ _ _ _ _ _ _ 

 D =  _ _ _ _ _ _ 

 E =  _ _ _ _ _ _ 

 F =  _ _ _ _ 

 G =  _ _ _ _ 

 

    Come Saturday February 15, 

2020 to fill in the blanks for the 5 

Secrets. 

“Some people think of oppor-
tunity the way it’s defined in the 
dictionary—as a set of circum-
stances that make something 
possible—and they talk about it 
as if it just arrives organically. 
You ‘spot’ opportunity or wait 
around for opportunity to knock.  
I look at it differently.  
 
I believe that you have to be the 
architect of the circumstances, 
that opportunity is something 
you manufacture, not something 
you wait for.”  
 
Biz Stone, Twitter cofounder 

Book Marketing Tip 
 

February Speaker  
Continued from page 1 
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Regarding the writing process, the 
author visualizes the beginning, 
middle and end of each book he 
intends to write -- no outlining. His 
knowledge in world religions and 
mythologies enable him to create 
unique characters in his books, too. 
He admits, however, the writing 
process is not without flaws: ideas 
come too fast in his head to get 
them down on paper; also, the tril-
ogy that took him about 10 years to 
produce was not a fast trek. On the 
other hand, the whole thing ener-
gized him.   
 
PJ’s career goal to be an astronaut 
also energized him to follow the 
Air Force ROTC training and A 
degree in Aerospace Engineering 
from Embry Riddle Aeronautical 
University in Prescott, Arizona. 
The author shared that given the 
opportunity, he would grab the 
position. 
 
PJ resides in Connecticut where he 
is engaged to be married. In his 
leisure time, he enjoys conven-
tions, collecting and video games. 
 
PJ’s advice for the novice: “Treat 
your writing like a job, and like a 
job, you got to show up for work.” 

Meet A Member 
Continued from Page One 

 

been 
seeing 
this 25% 
yearly 
growth 
rate 
since 
2016 
and dou-
ble digit 
growth 
for the past seven years. 
 
It is well known that America’s 
major brick and mortar bookstore, 
Barnes&Noble has been reporting a 
decline in yearly sales for the better 
part of a decade. While they do car-
ry an audiobook section, it can’t 
compete with the ease that the 
online aspect offers. INC. magazine 
states that Barnes &Noble’s new 
CEO, James Daunt, would like to 
put the local store back into the 
hands of the people running it and 
all more community input. For 
more information visit INC. or The 
New York Times.  
  
Why is the audiobook industry see-
ing such tremendous growth? 
  
Online sales, even in the printed 
book industry, have made interna-
tional markets more available, but 
it’s the instant gratification that 
may be the driving force. We live 
in a world that has become much 
smaller, so the consumer has many 
more options than say just thirty 
years ago. 
  
Second on the list is TIME. Having 
to Commute, fast pace lives, the 
advent of working multiple part-
time jobs, and the like, don’t allow 
consumers the luxury needed to sit 
and read for long periods. Audio-
books allow for multi-tasking to 
occur. Yes, I know what you’re 
thinking. How can someone get the 
true essence of a book when they 
are multi-taking. Well, you may be 
showing your age. Many kids and 
college students today study for 
exams while singing along to songs 
chiming through earbuds. 

 The BBC article notes that there is a 
rising concern about screen time us-
age. This is more related to television 
than phones or computer devices. 
Perhaps the rise in audiobook use is 
some type of subliminal need to stay 
connected and not wasting time in 
front of a television screen. 
 Good E-reader states that another 
factor for the rise in audiobooks is 
mental health. We live in a stressful 
world, and the audiobook format can 
be used to quiet our inner voice and 
mute our internal dialogue. It has 
been known for years that reading to 
a child from day one can help in 
speech development and bonding 
with parents. Audiobooks are nostal-
gic and can trigger a feeling of being 
read to as a child.  
  
Who are the audiobookers? 
  
The Guardian reports that individuals 
between 25-44 make up the largest 
population contributing to audiobook 
sales. Of those, the majority are men. 
What do they like to listen to? The 
genres cover science fiction, fantasy, 
the classics, self-help, history, and 
science 
  
The 65+ crowd make up another sig-
nificant facet of the audiobook indus-
try. Vision conditions may be the 
factor here. Well, after all, that’s 
where it all started. They were first 
called “talking books” and were de-
veloped in 1931 as a joint venture 
between the American Foundation 
for the Blind and the Library of Con-
gress. Talking books were initially 
recorded on long play vinyl known as 
LP(s). In 1963 the cassette replaced 
the LP format, allowing local librar-
ies to easily carry them. In 1994, the 
term “Audiobook” became the offi-
cial name. 2004 saw the replacement 
of the audiobook cassette with its 
successor, the compact disc (CD). By 
2009 the downloadable audiobook 
surpassed the CD version and a new 
era was born.  
   
The audiobook boom has also created 

Continued on page 7  

In an online article recently posted 
by the BBC, they noted that audio-
book use is on the rise while the 
book industry finds its numbers on 
the decline. The audiobook market 
expects to see a growth of 25% in 
2020. According to a Forbes maga-
zine, the audiobook industry has 

To Audiobook or Not to 
Audiobook? That is the 

question. 
 

By Luca DiMatteo 
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Occasionally, I 
stop at Barnes & 
Noble to browse 
the writing maga-
zines.  The most 
recent “Poets & 
Writers” stood out 
with the title 
highlighted on the 
cover, 
“Demystifying Writer’s Block.”  
Over my many years as an editor, I 
have been faced with writers who 
are challenged, often calling it 
“writers’ block.” Sarah Puhl, refers 
to it as “the studious avoidance of 
writing,” and “waiting to write,” and 
lists many euphemisms on the sub-
ject. She points out categories that 
stymie even the best-intentioned 
writers, such as “a person I love will 
be angry with me, or their feelings 
will be hurt if I write what I would 
like to write.” In my own writers’ 
class, I had sent a copy of one of my 
family stories to my sister believing 
that I had written a story she would 
relate to and enjoy.  Her response to 
my missive was, “You were mean to 
Mom.”  When I told my writing 
coach the response, she said, “Tell 
her to write her own book, and don’t 
show her your writing.” Good ad-
vice, yet, if one gets to the point of 
actually publishing the story, what 
will happen then? Puhl gives several 
alternatives.  Among them are to try 
a shift in intention and attempt to 
write from love rather than derision. 
See how quickly the writing will 
come.  These require forgiveness. 
Forgiveness often requires waiting. 
My take is to skip the idea altogether 
for the time being and go onto some-
thing else.  
 
Distractions 

Distractions are another block to 
writing from being distracted by the 
modern world generally to one’s 
children specifically.  The last cate-

She speaks like an artist who knows 
what she is talking about.  As a writ-
er searches for perfection, it be-
comes an “endurance test,” but writ-
ers can pass the test with a lot of 
hard work. 
 
Perfection 
 So, how does one begin to 
achieve great writing? Read the arti-
cle, “Open the Book.” As Diane 
Samuels writes, “When I open a 
book, I open my life.”  When you 
read, you learn.  You process what 
someone else has spent days, 
months, and even years perfecting 
for you to enjoy.  Although primari-
ly a visual artist, Samuels is a com-
mitted reader and activist!  She in-
dulges in a unique “form of creative 
rewriting that involves transcribing 
every word of a published novel, 
essay, or play…devoting more than 
a year to each major work in process 
that begins with reading the book 
from start to finish, reading it 
again…out loud, recording herself 
while she puts her pen to paper and 
rewrites one phrase, one line, one 
sentence at a time.” She writes, 
“When I read a line or a sentence 
from a book out loud, I hear the mu-
sic of the sentence…in a way I don’t 
hear it when I am reading to my-
self.” I urge writers to read one’s 
work aloud, record it, and listen for 
the consistencies and inconsistencies 
in one’s own works—and then re-
write as needed.  If you need further 
advice, I am available for editorial 
consultation. 
 
 
Comments? Contact rjbu-
land@comcast.net , 860-308-2550  

Roberta J. Buland is the owner
-editor of RIGHT WORDS UNLIM-
ITED, a full-service editorial and pub-
lishing firm in West Hartford.  She is a 
past president of CAPA and now serves 
on the Board of Trustees. 

gory she mentions for writer’s 
block is “general sloth.” To coun-
teract this she suggests, caffeine, 
walking, healthy habits, and sleep.  
I prefer the last one—because upon 
awakening, the ideas may have tak-
en a turn, and because one is re-
energized, one might be able to 
write even better. 
 
Rejection 
 Another article that stood out is 
called “Rejection’s Gift.” Begin-
ning with a lot of history, the article 
goes on to say, “The strongest fish 
is the one that swims upstream.” 
Therefore, rejection encourages one 
to push against a necessary pressure 
that can help a writer sharpen fo-
cus. My friend recently received 
what she called a “good” rejection. 
The letter indicated that her begin-
ning chapter was “too soft.” This is 
almost a no-brainer in revision. Ei-
ther improve Chapter 1 to make it 
stronger, or begin the book with a 
chapter that is already stronger, and 
then flashback to Chapter 1. Years 
ago, I had a similar “rejection” ex-
perience, or I should say, 
“correction” experience.  I was 
reading a passage aloud in Hebrew 
during temple services.  The leader 
or “corrector,” said, “You know, 
corrections are learning experienc-
es.”  Bob’s kind mannerism 
touched me.  Since then, it has been 
easier for me to accept (legitimate) 
criticism.  I think it has made me a 
better writer, also.  
 
It is not only in writing that rejec-
tion is key.  Even Martha Graham, 
the famous dancer, faced rejections 
because of the “revolutionary na-
ture of her productions.” She ac-
cepted them by saying, dance is 
“permitting life to use you in a very 
intense way.  Sometimes it is not 
pleasant.  Sometimes it is fearful.  
But nevertheless, it is inevitable.” 

The ABCs of the Editing Process:  
Poets & Writers, 

By Roberta J. Buland 

mailto:rjbuland@comcast.net
mailto:rjbuland@comcast.net
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Before people will listen to what 
you have to say, you have to get 
their attention. Here are ten ways to 
get attention with the headline in 
your press release. 
 
News. Relate your presentation to a 
recent, important event 
 
Primary Benefit. Quickly present 
the outstanding benefit of your con-
tent to each different audience 

Reward. Quickly show how your 
recommendation can help readers 
reach their objectives 

Emotion. An emotional quote from 
a well-known person in your field 

Prop. Show your book with your 
prospect’s logo on the cover 

Gimmick. An unexpected way to 
get attention 

Challenge. An easy-to-solve test  

Question. Ask an open-ended ques-
tion to stimulate conversation 

Curiosity. Get attention with a dif-
ferent twist on your proposal 

Directive. Get people to stop and 
think with a direct, concise call for 
action  

(Cartoon by Gary Larsen) 

Rereading a friend’s 
Christmas letter, I 
was struck by a com-
ment about remov-
ing the choking 
weeds and brambles 
from the yard to 
"find the gorgeous 
garden beneath". 
Isn’t the same true of revision? 
 
Some writers loathe revision be-
cause it’s arduous work. Some 
revel in revision because they 
have something to work with and 
not a blank page. They enjoy 
shaping their piece to become 
something better. They enjoy the 
cultivation process and the re-
sulting beauty. Whatever your 
feelings about revision, you’ll 
probably agree that if it’s done 
well, it’s hard work. But when 
approached with an eye toward 
discovery, revision can be re-
warding. 
 
If you’re a gardener, you know 
better than anyone what’s in-
volved. The work is dirty, 
sweaty, and fraught with insects, 
creepy crawly things, stubborn 
overgrowth, and insidious under-
growth. And good gardeners are 
continually working to make and 
keep their gardens looking their 
best. Why ever do they do it? 
 
Some love the work, some the 
outdoors. Some love both. Some 
find the constant tug of war a 
stress-reliever. Some enjoy de-
signing the landscape, planning 
and choosing which types of 
plants and flowers will go where. 
Some enjoy watching what 
comes up from what they’ve 

planted. Some enjoy nurturing the 
plants as they grow. Most avid 
gardeners enjoy all these things, 
because all of them are needed to 
create a thing of beauty. 
 
Since my gardener friend is Con-
nie Keller, author of the Screwing 
Up Time series and represented by 
Chris Bucci of Cooke McDermid 
Literary Management, I asked her 
to comment on revision. Because 
of Connie’s redoubled efforts in 
revising a new novel, with close 
attention to outlining and plot, the 
work involved seems worth exam-
ining. And since she and her hus-
band moved to their home in Win-
ston-Salem, North Carolina, about 
a year ago, they’re still learning 
what’s in their own backyard. So 
here’s Connie’s take on revision 
and the writing process. 
 
“Last winter, I bought a home with 
a large, neglected garden. During 
the spring and summer, I dug out 
truckloads of kudzu, poison ivy, 
and wild blackberry brambles. Be-
neath the mess, I discovered rare 
azaleas and hydrangeas, even one-
of-a-kind plants a horticulturist 
couldn’t identify. And all the 
sweat, strained muscles, and poi-
son ivy rashes didn’t matter any-
more. My garden was an Eden.” 
 
“During the process of reclaiming 
the garden, I was struck by its sim-
ilarities to editing. At its most 
basic, editing is clearing away rhe-
torical briars. It’s finding the beau-
ty of voice, character, and plot 
beneath. It’s hard work. But, in the 
end, you find your story.” 
 
Connie Keller is author of the 
Screwing Up Time series and rep-
resented by Chris Bucci of Cooke 
McDermid Literary Management. 
Connie is currently working on an 
upmarket Southern noir novel for 
adults. For more on her gardening 
and other work, visit her blog, 
Merry Heart. 
Happy writing! 

Adele Annesi is an award-winning 
author, editor and teacher, and co-
founder of the Ridgefield Writers 
Conference. For questions on writ-
ing, email Adele Annesi. 

Artisanal Prose 
 

“Revision as Effort and 
Discovery” 

 

By Adele Annesi 

How to Get Attention 
With Your Headlines 

http://connies-pen.blogspot.com/
http://ridgefieldwritersconference.blogspot.com/
http://ridgefieldwritersconference.blogspot.com/
mailto:a.annesi@sbcglobal.net?subject=a.annesi@sbcglobal.net
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CAPA Members 
Celebrating Success 

“I am thrilled that my book Dead Right 
was named by the Hartford Courant one 
of 41 most notable books of 2019 by Con-
necticut Authors,” said Mark Dressler 
 

 
Ruth W. Crocker said, “I 
am honored to be ap-
pointed as an Ambassador to the Mili-
tary Writers Society of America 
(MWSA). They are a non-profit organ-
ization whose members are veterans, 
active-duty service people, family 
members and civilians who are dedicat-

ed to encouraging veterans to tell their stories. My 
memoir, Those Who Remain: Remembrance and Reun-
ion After War, received a Silver Award for Excellence 
in Nonfiction from MWSA in 2015. As an ambassador, 
I teach writing workshops that are offered free of 
charge to veterans. The next annual conference will be 
held in New London, CT on Sept. 19 and 19, 2020 and 
is open to everyone. Workshops will focus on sharpen-
ing writing skills in all genres, marketing, MWSA book 
awards, and much more. There is also the opportunity 
to offer a workshop and sell your book! Visit 
www.mwsadispatches.org for more information.” 
 
 
Dick Benton’s latest book, Conflicts, Inside the Human 

Factor is now live on Amazon.com. us-
ing the nom de plume Richard O. Ben-
ton. It is an anthology of stories of war 
and other conflicts and reflects the hu-
man toll it takes. Each story depicts an 
aspect of what conflict in its many forms 
represents to the world at large.  
 
It begins with a stream of consciousness 
piece on a battlefield in Champagne 

Province, France and brings the history of conflicts up 
to the present day and beyond in four prophetic end-
times scenarios. The reality is, if war and conflict have 
a past and we learn nothing in the meantime, it will 
surely have a future. 
 
 
Connie Bombaci said, “Second-grade students at the 
Burr District Elementary School in Higganum, Con-
necticut, listened with great intent to Connie Bombaci 
as she told the children the story about Hogan, a legend-
ary deaf dog, who paved the way for deaf dogs not to be 
destroyed. The children shouted with glee, "Our differ-

Book Marketing Tip 

ences make us special," 
as well as "With hope, 
anything is possible." 
The presentation includ-
ed several videos and the 
reading of Bombaci’s 
first in a series of chil-
dren’s books, Hogan’s 
Hope: Finding a Forever 
Home of Love and Ac-
ceptance. 
 
Judea, Bombaci’s deaf pup, entertained the youngsters 
who giggled and laughed as she performed and shared 
puppy kisses and hugs bringing unreserved love and 
acceptance for each of them. 
 
"Our second graders were transfixed by Connie's mov-
ing story of Hogan and her accompanying videos show-
casing his amazing journey. Her mantra of how essen-
tial it is to accept and love others was threaded through-
out her presentation. When Judea came out to meet the 
students, it was as though we'd all won the love lottery! 
I can't describe the joy in the room. This was one of the 
most meaningful experiences by a guest author I've had 
in my 17 years in elementary education." --Judy Nacca, 
Literacy Coach 
 
Connie's adult book, Hogan's Hope: A Deaf Dog, A 
Christian's Faith, A Courageous Journey was selected 
from BlueInk's review to be included in the February 
Booklist Magazine.” 

Join Lisa G. Samia at 3:00 pm on February 23 at the 
Wesleyan RJ Julia Bookstore to discuss her book, The 
Nameless and the Faceless of the Civil War 

 

Ten Things to Quit in 2020 
 

1. Trying to please everybody 
2. Worrying about what happened last year 
3. Overthinking about how to outperform 
4. Thinking you are not good enough  
5. Being afraid to be different 
6. Thinking you have no purpose 
7. Marketing your books like everyone else does 
8. Inability to rid yourself of negative thoughts that 

could be dragging you down 
9. Letting the naysayers hold you back 
10. Ignoring non-bookstore buyers 
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                                                                           CAPA CENTRAL (Avon) 
         Location: Sycamore Hills Park Community Center Avon, CT; third Saturday of each month,  
          10:30 am—12:30 pm (http://www.aboutcapa.com/avon.htm) 

         February 15: Millie Grenough: Present Yourself – and Your Book(s) – with Passion,  
                               Power & Poise  
    March 21: Missi Martin —  How to Get and Use Book Reviews  
        April 18: Elsa Kurt: You Wrote it -- Now What? Promoting Your Book & Yourself 
 
 
                                             CAPA SOUTHEAST (Groton) 
        Location: Groton Regency, 1145 Poquonnock Road (Route 1) , 6:30 pm  
    February 17: Speaker and Topic To Be Announced 
    March 16: Speaker and Topic To Be Announced 
    April 20: Speaker and Topic To Be Announced 
 

  

                                            CAPA SOUTHWEST (Shelton) 
          Plumb Memorial Library, Shelton. 6:30 pm (Joe Keeney, jkeeney9267@spamarrest.com; find  
         current meeting information at http://www.aboutcapa.com/capasw.htm) 

    February 10: Author Dave Gregory: The 5% Program 
        March 9: Speaker and Topic To Be Announced 
    April 13: Speaker and Topic To Be Announced 

Schedule of Upcoming Meetings  

the original author’s page or on 
Amazon or other bookselling 
websites. Easy ways to support 
each other. 

 
• Alternate ways to get paid to 

write. Discussion about the bene-
fits of writing for magazines, 
newspapers, and local businesses 
in a “what and how to submit” 
session. 

 
• How to create a FUN event the 

public will attend where our au-
thors may also sell books. Book 
readings tend to draw few peo-
ple, even with excellent advertis-
ing. Piggy back on an existing 
event or create a trivia night or a 
musical night where authors sell 
books during breaks in the music 
or action.   

 
• Technology night where individ-

ual laptops are brought in and we 
help one another with social me-
dia, PowerPoint, phone apps. and 
other technology tools. 

 
• Developing a Speaker’s Bureau 

Launching 2020 With SE 
CAPA  
 
 

By Elizabeth 
Saede 

 

There’s something about the begin-
ning of a new year and decade that 
prompts fresh ideas. SE CAPA 
members gathered on a frigid night 
to develop a wish list for future 
meetings to potentially include: 
 
• Promoting local authors and CA-

PA with libraries featuring a sep-
arate, highly visible section of 
books featuring local authors.  

 
• Effective social media tips in-

cluding cross-support with other 
authors. Our own SE CAPA Fa-
cebook pages provides a closed 
forum for members to share and 
discuss ideas. December’s blind 
book swap means we each have 
another member’s book to read, 
review, and support by sharing to 

to promote engaging CAPA 
author/speakers for groups and 
events. Member interest is 
strong but momentum has 
slowed due to the current CA-
PA website. A functional inter-
change is needed with links to 
individual authors. 

 
What has been your most success-
ful CAPA meeting? We’d love to 
hear from you.  
JimmyB5559@gmail.com (Jim 
Bennett) 

Audiobooks 
Continued from page 3 

 

a growing revenue stream for many 
new audiobook recording compa-
nies and narrator careers. If you 
have the tech or the voice, you 
could cash in. 
  
To Audiobook or Not to Audio-
book? 
  
The answer is up to you, whether 
you’re the author or the consumer. 
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 Save money as you market your books by sharing the cost of events with 
other CAPA members. Want to participate in one of these sales opportuni-
ties with other CAPA members? Log on to the CAPA social network (http://
authorsandpublishersct.ning.com/). 

CAPA’s Co-op Connection 

March 
 8   Hartford     Bridal Showcase Expo  
 20-22  Hartford    NE Fishing & Hunting Expo  
 28-29  Danbury    Western New England Home Show 
 
April 
 
 3-5  Hartford     Spring Home Show  
 29-5/2  Stamford    Northeast PEZ Convention & Funko Fest  
 
May 
 
 8-10  Fairfield    Dogwood Festival . 
 16-17  Greenwich   Outdoor Crafts Festival  

CAPA 
P. O. Box 715 
Avon, CT 06001-0715 

Marketing professionals will host 
webinars that can help you sell more 
books, more profitably. These webi-
nars are free to CAPA members.  
 
This month’s webinars for CAPA 
members are: 
 

Feb 3:  Polishing Your Work for 
Publication, by Ally Machate  
 
Feb 10:  Publicity with a Purpose, 
by Jared Kuritz  
 
 

Free Book-Marketing  
Webinars 

 


