
Edward Ruete has written a novel 
with a controversial topic most peo-
ple will shy away from. They will 
feel that the subject is something to 
be whispered about behind closed 
doors or not talked about at all.  
 
Edward and his wife were staying at 
their favorite vacation spot, a Bed 
and Breakfast retreat located in the 
mountains of the Northeast.  A place 
that they had gone to for many 
years. They were friendly with the 
Bed and Breakfast owners, they 
were not intimate friends, just peo-
ple they had gotten to know 
throughout the years. 
 
It was early in the season Edward 
was making conversation about the 
winter months asking the owner 
Dottie, how the past winter season 

had been, 
living in 
the moun-
tains. That 
simple 
question 
was the 
turning 
point in Dottie’s life.  Edward 
couldn’t have been more surprised,  
as Dottie was about to reveal the 
events that took place that winter. 
If it wasn’t for Edward’s wife, Ed-
ward would have never thought to 
ask the important questions to Dot-
tie as she revealed her story.  Dottie 
started talking and she began to de-
scribe her story about waking up in 
October, during a mountain 
snowstorm, and realizing that she 
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The 2020 Eastern States Exposi-
tion (Big E) has been canceled “for 
the safety of our fairgoers, staff, 
vendors, entertainers, exhibitors, 
sponsors, suppliers...”  
 
The meeting places for all three 
CAPA chapters (Avon, Shelton 
and Groton) are closed through 
August. However, we will still 
supply you with book-marketing 
information with virtual meetings. 
Email BrianJud@comcast.net for the 
links to any or all of these events: 
 
July 13 SW CAPA meeting (6:30 
pm to 8:00 pm ET): “Make your 
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ambitions come to life.”  Jim Ben-
net will share his experiences on 
how he began his writing journey 
and how to keep reaching for your 
goals. Jim is a Co-Chairperson of 
the Southeastern chapter of the 
Connecticut Authors and Publishers 
Association and host of SEC-TV’s 
show, “Books and Beyond.”  
 
July 18 Avon monthly meeting 
(10:30am to 11:30 am ET): “How 
to Create Award-Winning Cover 
Designs,” by Judy Ricketts-White. 
Judy will give you tips and design 

Continued on page 3  
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Article Submission 
 

 The Authority welcomes articles 
written by members. Here are our 
guidelines.  
 
 Topics may cover any aspect of 
writing, publishing and marketing. 
Your personal slant on this is of in-
terest to all of us and welcome. 
 
 Articles should be no longer than 
400 words. If the article is longer, 
the editors reserve the right to reduce 
the size or divide it into sections that 
would be run in successive issues. 
  
    All articles will be edited. Submit 
single spaced with no built-in for-
matting. Submit all articles to Brian 
Jud at brianjud@comcast.net.  
 
 Send submissions for the Meet-A
-Member column to Joe Keeney at 
jkeeney9267@spamarrest.com or    
Barbara Meredith dbmeredith 
@charter.net 
 

ARTICLES ARE DUE BY THE 
28TH OF THE MONTH Editor—Brian Jud, Meet-a-Member Column—Barbara Meredith and Joe Keeney, 

Copy Editor—Deborah Kilday, Staff Photographer—Deborah Kilday,   
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SW CAPA Report 
By Joe Keeney 

 

The SWCAPA 
meeting held 
on June 8th 
with 22 mem-
bers in attend-
ance. Brian 
Jud sponsored 
and moderated 
the online 
meeting. 
 
Elizabeth Saede, Content Coordi-
nator for “Mystic Neighbors” mag-
azine, shared her experience as a 
print and digital freelance writer. 
How to write a good press release 
and secure TV and radio interviews 
were some of her talking Points.  
 
She is the author of Lobster Sum-
mer and marketing manager for 
best-selling children’s author Tish 
Rabe.  

and more! She will include tips on 
what to do if you need to hire a de-
sign professional.  
 
Judy is an APEX Publishing Excel-
lence Award winner and a Moon-
beam Children’s Book Award win-
ner. She is the owner of a graphic 
design, website design and publish-
ing business with years of experi-
ence. Judy is also the author of the 
Slater Mountain Book Series, fun 
fictional adventures for pre-teen 
and teen readers. 

Are You Covered? 
 

July 18 Avon Speaker:  
Judy Ricketts-White  

 

Judy Ricketts-White will give you 
tips and design principles to help 
your book covers standout from the 
rest and effectively attract readers! 
Judy will discuss, content, images, 
design, layout, color, paper stock 

The objective should not be to 
sell your book, but to get people 
to buy and read it. Your promo-

tion should show people how 
they will benefit from your con-
tent. “A book, tight shut, is but a 

block of paper.”  
 Chinese proverb  



had been drugged and raped. She 
said that she wanted to tell her 
story. That millions of women, 
hundreds every day, have stories of 
rape that never get told. She told 
her story because she could. 
Because she had to. Because 
maybe people would hear in a 
work of fiction, a truth that they 
wouldn’t hear any other way. 
In the minds of many women, Ed-
ward Ruete is a hero.  
 
He is a man who tells a story about 
a victim, leaving her with her dig-
nity and self-worth in tack. Telling 
the story through her eyes in the 
form of a novel. It is a good read, 
an important read. It is not written 
with harsh words, but instead en-
lightening words, that lead the 
reader into wanting to know the 
characters of the book. It leaves the 
reader wanting to know what hap-
pened before and after the event. 
How did she go on with her life, 
and pick up the pieces that were 
left behind on that tragic night? To 
move on like nothing happened. 
Something did happen, and this is 
the time she needs to talk about 
that one night when part of her 
happy life was left behind, and this 
new tragic life began.  
 
That is how the novel evolved as 
Edward worked closely with Dottie 
to accurately tell her story of being 
a victim and starting her life over 
after her dreadful experience. 
The title of Edward Ruete’s book 
is Off Season: A Novel of Healing. 
The main character surprisingly 
enough, is not Dottie.   
 
Edward has spent most of his life 

as a writer.  He never thought of 

himself as a novelist. As Edward 

writes his story, he doesn’t plan the 

actions of his characters, he lets 

them lead him into the story.  

Meet A Member 
Continued from Page One 

 

You’re busy. You’re tired. You 
have too many thoughts crowd-
ing your brainbox. I know. Oh, 
AND your best ideas come 
when it’s impossible to write. 
Welcome to the Writer’s 
World. The good news? There 
are worse problems to be had. 
The good news part two 
(because screw bad news)? We 
can (mostly) fix this problem. It 
just takes a little creativity… 
and that’s our thing, right?  
 
As you may know from previ-
ous posts, I abhor long posts 
that make you wade through 
pretentious babble before you 
find the nut inside the shell. So, 
we’ll get right to it.  
 
Five Ways to Find Time to 
Write:  
 
• Driving. Wait, what? No, I 

do not want you to literally 
write and drive. But we have 
those lovely, invasive 
smartphones now, and they 
have some speech to text 
apps or functions. This is a 
great time to 1) get those 

Five Ways to Find Time  
to Write 

 

By Elsa Kurt 
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character outlines started, 2) 
tell your story 3) get ideas out. 
Don’t worry if it’s not good. 
You’ll find nuggets of some-
thing in there! Psst… It’s also a 
great time to listen to craft re-
lated podcasts/books/tutorials.  

 
• While the kids are in (fill in 

the blank sport/activity). If 
it’s an option, stay in the car 
instead of chatting with the oth-
er parents in the waiting area. 
Always have your laptop/pen 
and paper/writing medium 
handy for these opportunities. I 
use Word for my writing, so I 
have the app and my Onedrive 
synced on all my devices. That 
way, I can pick up where I left 
off no matter where I am or 
what device I have with me.  

 
• In line. Any line works. If you 

got to stand or sit around wait-
ing, don’t use it to scroll Face-
book, WRITE!  

 
• In the bathtub. Is that weird? 

Eh, whatever. Invest in a tub 
tray and type away!  

 
• Just before bed or right when 

you wake up. Replacing just 
one of your routines or giving 
yourself an extra 15 minutes 
can make a world of difference.  

 
The list could easily go on for 
miles, but it comes down to the 
same thing: if it’s important to 
you, make the time. If these little 
pockets of time are all you can 
find, it’s STILL better than not 
making ANY time.  Will it take 
you longer? Yes. And that’s okay. 
Need a personal coach along the 
journey? Visit @pathtoauthorship 
on Facebook to schedule a free 
consultation or email me at au-
thorelsakeurt@gmail.com. 
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The key to finish-
ing more each 
day is to decide 
on what is im-
portant to you. If 
you don't estab-
lish your priori-
ties, almost any-
thing can com-
pete for your 
time. Once you've established your 
priorities and identified some goals in 
support of them, what will it take to 
ensure that you stay on your chosen 
path? Here are some reinforcement 
techniques that will help prevent you 
from straying: 
 
     1. Join up with others who have 
similar priorities and supporting goals, 
perhaps some local writer's group. 
 
     2. Surround yourself with reinforc-
ing statements, reminders, and post-it 
pads so that you don't lose sight of 
what you said was important. 
 
     3. Create voice recording of your 
priorities and supporting goals in the 
form of affirmations: "I choose to visit 
the health club four times per week 
for a minimum workout of 30 
minutes..." 
 
     4. Prepare a budget. List exactly 
what it will cost to honor your priori-
ties and the goals you've chosen to 
support them. 
 
     5. Develop rituals that support your 
quest. If your goal is to lose six 
pounds by the end of June, begin tak-
ing the stairs instead of the elevator 
whenever you're heading for lunch or 
to the car. 
 
     6. Keep your action steps bite-
sized. There's no value in choosing 
goals that are so difficult to achieve 
that you can't honor the associated 
priority. 
 
 

Self-initiated Contract 
    I, ___________, agree to accom-
plish each of the following items on 
or before _____________ and hereby 
do formally contract myself to these 
purposes. These goals are challeng-
ing, but reasonable, and I accept them 
willingly.                     
 
A. 
_____________________________ 
B. 
_____________________________            
C. 
_____________________________   
                                                  
Signature: ___________________  
Date:    
 
    Review your contract when you 
find yourself becoming distracted by 
small details, or if you think you're 
not moving in the right direction.   
 
When You Get Off Course 
         If you're like most people, on 
more than one occasion, you're bound 
to get off course. Here are some of the 
signs that you're not proceeding along 
the path that you said you would: 
 
     * Paying lip-service to yourself – 
You said that undertaking your goal 
was important, but you haven't sched-
uled any time on your calendar, budg-
eted any funds, or even thought about 
it. 
 
     * You're late – You said that work-
ing out four times a week was im-
portant, and you intended to get to the 
gym at 6:30, but you're not there till 
7:05. 
 
     * Letting piles stack up – Although 
you've chosen a handful of priorities, 
you find yourself still assembling 
piles of stuff – things that are not in 
accordance with your priorities. 
 
     * You decide that your priorities 
are not the same, though you have 
given much time and thought to estab-
lishing your goals. 
 
     If you notice that you’ve strayed, 
revisit the ten tips above and initiate a 
new strategy. 

     7. Report to someone. Have some 
significant other serving as a coach 
or watchdog to ensure that you do 
what you said you would (Don't be 
lulled into thinking that this ploy is 
for the weak-willed. High achievers 
do this!). 
 
     8. Visualize the goal everyday. 
Imagine achieving your goal while 
you're waiting in line at the bank, 
when you're in the bathroom, or 
stuck in traffic. The research is in: 
visualization helps. Olympic athletes 
on-board a plane, en route to their 
next meet, increase their performance 
potential in-flight by visualizing their 
performance. 
 
     9. Set up a series of small rewards 
so that you're naturally reinforcing 
the behavior in which you've chosen 
to engage. 
 
     10. Plot your campaign on the 
calendar starting from the ending 
date – the goals  deadline. Then work 
back to the present, plotting the sub-
tasks and activities that you  need to 
undertake in order to accomplish the 
goal. It is helpful to use a monthly  
calendar to establish realistic, interim 
dates that reflect available resources, 
vacations,  holidays, week-ends, oth-
er off hours, and reasonable output 
levels. Give yourself  flexibility; 
build in some down-time and vaca-
tion time. 
 
Make a Contract with Yourself 
    Author Dennis Hensley describes 
what he calls Advancement by Con-
tract as, "A contract that takes prece-
dence over everything else." He sug-
gests carefully selecting three to five 
major goals [in support of your prior-
ities] and then signing a contract that 
aids you in reaching these goals.  
 
    "Once under contract, you would 
have to succeed by a preselected date 
or else face the consequences of de-
faulting on the contract." Make three 
copies of your contract (see figure 
below). Keep the original. Give cop-
ies to your spouse, a co-worker, and 
a friend. 
 

Finish Writing that 
Chapter! 

 

               By Jeff Davidson 
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When my book How To Keep Your 
Daughter From Slamming the Door 
was ready to be formatted, I started 
planning a book signing for its 
launch. Then, our planet got 
knocked on its collective ear. Sud-
denly, gathering for a book signing 
no longer seemed like a good idea. 
Necessity dictated that I find a crea-
tive solution. (You know Necessity. 
She’s the mother of Invention.) 
 
My solution? A virtual book sign-
ing. How hard could it be? I didn’t 
have to find a location, or lug my 
books around. It seemed like a sim-
plistic alternative. Boy, was I in for 
a surprise. 
 
For me, it was more than just or-
ganizing a book signing. It was also 
organizing the business of market-
ing and selling books, which is 
much more involved than selecting 
local events to attend (to sell 
books), and showing up (my previ-
ous practice). For your considera-
tion, here is a partial list of things I 
had to work through: 
 
1. How to do a virtual autograph 
2. Deciding on when, but guessing 

on the best length of the event, 
best time of day, etc. 

3. Creating an agenda for the 3 
hours 

4. Choosing free gifts for attendees 
5. Creating an opportunity to 

gracefully take bathroom breaks 
6. Soliciting parenting questions to 

answer during the event  
7. Designing a grand prize, and its 

drawing 
8. Finding a form-maker for 

WordPress (purchases and auto-
graph requests) 

9. Reaffirming the security of buy-
ers’ credit card info 

10. Nudging book reviewers 
11. Going to the post office to cal-

culate shipping costs 
12. Deciding between selling the 

books myself (more profit) or 
sending attendees to Amazon 
(more visibility) 

13.  Making web pages for the: 
•  Virtual book signing 
•  Drawing 
•  Free gifts 
•  Autograph requests 
•  Book orders 

14. Making/implementing a market-
ing plan (press releases, social 
media graphics, newsletter…) 

15. Design a background for the 
event 

16. Forcing family members to sit 
behind their computer pretend-
ing to be attendees while I re-
hearsed taking questions, mut-
ing, sharing my screen, etc. 

17. Practicing electronically signing 
things 

18. Inviting people to come (You’re 
all invited to the next one!) 

19. Buying mailers that fit the books 
20. Figuring out Square discounts 

for multiple-purchases, and tax-
es! 

 
This June 29th eBook launch was the 
trial run, if you will. I’ll be holding 
the print book launch in the fall.  
 
Any suggestions? I’d love to hear 
them. info@DeborahAnnDavis.com 
  
 

Author Holds A Virtual 
Book Launch Celebration 

 
By Deborah Ann Davis 

 

 

Continued on page 6 

How Far Do You Want to 
Take Your Book? 

 

By Nancy D. Butler, CFP®, 
CDFA®, CLTC® 

From the Mother of 
Invention: The Virtual 

Book Launch 
 

By Deborah Ann Davis 
 

How successful your book will be, 
has a lot to do with the time, money 
and effort you are willing to put into 
“getting it out there”. 
 
The place to start is to determine 
your definition of success regarding 
your book. For you, is success how 
many books you sell? Is it how much 
money you make? Is it to get your 
book in the hands of as many people 
as possible regardless of what you 
make? Or, are you doing this for 
fun? 
 
Some people need the sales from 
their book to live on. Others are do-
ing it for fun. And still others feel 
they have an important message and 
want as many people as possible to 
receive it. Knowing what is im-
portant to you and what your goals 
are for your book will help guide you 
towards what you need to do to have 
the success you are looking for. 
 
Unless you are doing this for fun, 
you will need a written business plan 
outlining exactly what you will do, 
when you will do it and the money 
required to implement your plan.  
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CAPA Members 
Celebrating Success 

What product(s) or services do you offer 
Do you have one book to sell? Do you have multiple 
books on this topic? Are you available as a speaker on 
the topic of your book? What else do you offer? Try to 
think out of the box. For example, if your book is about 
a rescue animal, do you sell or include a stuffed animal 
that looks like that animal? 
 
Description of your target market 
The more specific you are, the better. Who is your book 
best suited for? Who will be most apt to buy your book? 
Where will you find these people, companies or organi-
zations? 
 
Your short-term and long-term marketing plan 
Include the following: 
 

• How much time will you need to commit each week 
to the successful m 

• Marketing of your book? 
• What is your plan for how you will you reach your 

target market? 
• Will you use social media? If so, how? 
• What have you done so far that has worked? What 

have you done so far that has not worked? 
• Who or what is your competition? 
• What marketing options do you need help with? 
• Will you obtain the training and do the work your-

self? 
• Will you hire someone to do the work for you? 
• What will training or assistance cost? 

  
Financial plan / Budget 

• How are you determining the proper pricing of you 
your book? 

• How much money will you need to get started? 
• How much money will you need to commit to mar-

keting each year thereafter? 
• List specifically how much is needed and what the 

money will be spent on. 
  
This is only a very brief overview. There is a lot more to 
include in a successful business plan. Start here and you 
will be on your way to greater success.  

Liz Delton’s first novel, Meadowcity, has been 
made into an audiobook, which released on June 
17th. It’s the first in her YA fantasy series, the 
Arcera Trilogy, which follows the perspective of 
both the villain—a cunning governor bent on 
conquering the realm—and the heroine, a fierce 
traveler set on saving the world. Appropriate for 
teens and young adults, but enjoyed by “regular” 
adults too! Find out more at 
www.LizDelton.com 

Your business plan is your guide and “road map” for 
how you will achieve the success you are looking for. 
Your plan should cover at least the next five years. It 
must be specific and have a time line for when each 
part of the plan will be completed. 
 
Here is a brief outline of the information you will 
need to include in your plan. 
  
Your definition of success 
Articulate what you want to accomplish with your 
book, what the end result needs to be for you to 
achieve your definition of success, as noted above. 
 

Nancy Butler 
Continued from Page 5 

It’s been said that “The only person who likes change is 
a wet baby.” Two basic rules of life are 1) changes inev-
itable and 2) everybody resists change. What resistance 

do you expect to your idea? Rejection? Returns? Re-
scinded orders? Reviews that are not good? How can 
you overcome your potentially negative response to 

them and make it positive? 

http://www.LizDelton.com


The Authority                        page 7     

                                                                           CAPA CENTRAL (Avon) 
         (Until the Senior Center reopens these will all be virtual meeting. Watch them live and  ask questions  
   of the speaker. For more info contact BrianJud@bookapss.org) 
            July 18: Judy Ricketts-White: How to Create Award-Winning Cover Designs 
  August 15: Dennis Schleicher: How To Get And Work With An Agent 
          September 19: Lisa Lelas How to find/work with a major publisher 
 
                                             CAPA SOUTHEAST (Groton) 
        (Until the meeting site reopens these will all be virtual meeting. Watch them live and  ask questions 
   of the speaker. For more info contact Jim Bennett, jimmyb5559@gmail.com) 
     July 20:  Kathleen Sweeney from Book Brush  
     August 17:  Speaker and topic to be announced 
         September 21:  Speaker and topic to be announced 
   
                                       CAPA SOUTHWEST (Shelton) 
           (Until the Library reopen these will all be virtual meeting. Watch them live and ask questions of the  
   speaker. For more info contact Joe Keeney, jkeeney9267@spamarrest.com) 

    July 13: Jim Bennet’s topic is “Make your ambitions come to life”    
      August 10:  Speaker and topic to be announced 
        September 14:  Speaker and topic to be announced 

Schedule of Upcoming Meetings (Until the meeting sites reopen, these will all 
be virtual meetings. See information below to access them.) 

pectations during this era. 
*Clear easy read. 
*Mini suspense of Isabella’s deci-
sion. 
  
First runner up: Jane 
Desrosiers  The Gardener 
(working title) 
*Good introduction in first person. 
*Clear explanation of situation: 
Billie’s family, her Mom, her col-
lege, and opportunity after  college 
that conflicted with her Mom hopes. 
*Easy read. 
*Good suspense at the very end. 
  
Winner: Greg Gilmartin  A Cold 
Revenge -- prize was a $75 gift cer-
tificate 
*Great intrigue right at the start of 
the novel. 
*Clear description of characters. 
*Mysteries of what is going to hap-
pen next. 
*Want to continue reading! 
  
July’s ZOOM meeting will an-
nounce the winners of our children’s 
story writing contest. What will en-
courage you to write more and try 
something new?   
  

SE CAPA:  Fiction 
Contest 
 
 

By Elizabeth 
Saede 

 

 June launched the first writing con-
test for SE CAPA with 10 fiction 
entries that were judged by former 
member and current publisher, Rich-
ard LaPorta who has relocated to 
Florida. He shared, “ I miss the SE 
CAPA meetings and this contest has 
made me feel a part of this group 
once more. However, I’m not so sure 
I should have accepted this position 
as I have to choose “winners. 
Very  interesting  variety  of  top-
ics.  I enjoyed  reading each  story 
and all, in their own right,  are win-
ners.”   
 
Second runner up: Karen Warfiled 
First Cutting 
*Good recap of events. 
*Times of Sicily and America in 
1918. 
*Culture of family and marriage ex-

principles to help your book covers 
standout from the rest and effective-
ly attract readers! Judy will discuss, 
content, images, design, layout, col-
or, paper stock and more! She will 
include tips on what to do if you 
need to hire a design professional.  
 

July 20 SE CAPA meeting (6:00 pm 
to 7:30 pm ET):  Join Kathleen 
Sweeney from Book Brush for a fun 
live walk-through of the Book Brush 
tools. Learn how easy it is to use Book 
Brush to create your own eye-catching 
marketing images for social media, 
create your own covers, add video 
effects to images and more!  
 

July 23 Monthly webinar (6:00 pm 
to 7:00 pm ET): What’s the Big 
Idea? How to Increase Your Sales 
through Creative Marketing, By Brian 
Jud 
 
All events will be recorded and a 
link to the recordings will be availa-
ble on the CAPA website 

CAPA/Covid Update 
Continued from Page 1 
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 Save money as you market your books by sharing the cost of events with 
other CAPA members. Want to participate in one of these sales opportuni-
ties with other CAPA members? Log on to the CAPA social network (http://
authorsandpublishersct.ning.com/). 

CAPA’s Co-op Connection 

Check with an event to see if it has been  
postponed or canceled 

 
August 
1-2  Mystic    Summer Show  
1-2  Norwalk   SoNo Arts Festival 
1  Stonington   Village Fair  
6-9  Goshen   Podunk Bluegrass Music Festival  
7-9  Northford   Potato & Corn Festival 
8  Madison    Arts and Crafts Fair  
8  Mystic    Outdoor Art Festival  
8  Winchester Ctr Fair & Flea Market  
14-16 Somers   Hartford County 4-H Fair 
15  Bristol    Rockwell Park Summer Festival 
15  Essex    Arts & Crafts Fair   
15  Hartford   Dragon Boat Races & Asian Festival  
21-23 Bridgewater   Country Fair  
21-23 Wolcott    Wolcott Fair 
27-30 Brooklyn   Brooklyn Fair 
28-30 Terryville   Terryville Country Fair  
29  Southbury   CT Arts & Eats 
 
September  
5-10 Lebanon   The Connecticut Renaissance Faire 
10-13 Hebron   Artisan & Craft Show @ Hebron Harvest Fair  
10-13 North Haven  North Haven Fair  
11-13 Bethlehem  Bethlehem Fair  
11-13 Norwalk   Oyster Festival  
12-13 Glastonbury  On-the-Green Show  
12  Hamden   CT Folk Festival and Green Expo 
12-13 Monroe   Apple Festival  
12-13 Stamford   Arts & Crafts on Bedford  
12-13 Suffield   Suffield On The Green & Craft Fair  

CAPA 
P. O. Box 715 
Avon, CT 06001-0715 

Marketing professionals will host 
webinars that can help you sell more 
books, more profitably. These webi-
nars are free to CAPA members.  
 
This month’s webinars for CAPA 
members are (we will send the 
meeting link prior to each event): 
 
July 13  (6:30 pm to 8:00 pm ): 
Make Your Ambitions Come to Life,  
by Jim Bennet  
 
July 18  (10:30am to 11:30 am): 
How to Create Award-Winning Cov-
er Designs, by Judy Ricketts-White.  
 
July 20  (6:00 pm to 7:30 pm): 
Join Kathleen Sweeney from Book 
Brush for a fun live walk-through of 
the Book Brush tools.  
 
July 23 (6:00 pm to 7:00 pm): 
What’s the Big Idea? How to In-
crease Your Sales Through Creative 
Marketing, By Brian Jud 
 
 

Free Book-Marketing  
Webinars 

 


