
Sharon Dukett is the author of the 
award-winning  book No Rules: A 
Memoir, a story of Sharon’s life be-
ginning at the age of 16 when she 
ran away from home to escape her 
sheltered life.  The decade is the 
1970’s  Sharon joined the hippie 
movement three thousand miles 
from home in Connecticut where 
she had to learn to survive life on 
her own. 
 
Sharon started to write her memoir 
during the 1980’s her memoir was 
six hundred pages long, and she had 
to cut back her life story to fit into 
three hundred pages.  Incorporated 
into her memoir is the years Sharon 
had traveled throughout the USA 
and Canada with her friends and 

sister. During these years  the 
young Sharon shares with the read-
er her most joyful and tragic mo-
ments of her life.  
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Learn how to make your book com-

mercially competitive with this en-

gaging presentation from veteran 

editor and award-winning author 

Katherine Pickett. You’ll learn why 

you should prepare a book proposal 

before you write and how to avoid 

the most common mistakes new 

authors make. You’ll also get prac-

tical advice on how to research your 

competition, define your target mar-
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ket, and solid-

ify your mar-

keting hook. 

Attendees 

will walk 

away with the 

tools they 

need to create 

a more mar-

ketable book.    

Continued on page 4 

Continued on page  3 



CAPA Board of Directors 
 

CAPA Officers’ & Board Members’ Contact Information 
 

Founder       Brian Jud    brianjud@comcast.net 
Co-Founder (CAPA)             Jerry Labriola            Labriola00@aol.com 
President      Dennis Schleicher      dennisschleicher@me.com   
Vice President     Robyn-Jay Bage  rjbage@comcast.net 
Treasurer      Brian Jud    brianjud@comcast.net 
Secretary           Elsa Kurt    authorelsakurt@gmail.com 
Immediate Past President Dan Uitti              dan@uitti.net  
Newsletter Director   Brian Jud         brianjud@comcast.net 
   Meet-A-Member Articles  Joe Keeney               jkeeney9267@spamarrest.com 
   Meet-A-Member Articles  Barbara Meredith  dbmeredith@charter.net 
SECAPA Co-Director  Patti Brooks   patti@pattibrooksbooks.com 
SECAPA Co-Director  Elizabeth Saede         Elizabeth@mysticrest.com 
SWCAPA Director        Joe Keeney               jkeeney9267@spamarrest.com 
Program Director    Brian Jud    brianjud@comcast.net 
Membership Director  Dick Benton        robenton@optonline.net 
Website Director    Dan Uitti              dan@uitti.net 
Special Activities Director Deborah Kilday       kildaykrafts@aol.com 
Publicity Director    Bill Hettinger   drbillhettinger@gmail.com 
Networking Director        Position Open 
Past-President, Advisor        Roberta J. Buland       rjbuland@comcast.net 
Past President, Webcasting  Steve Reilly   sriles40@aol.com 

Article Submission 
 

 The Authority welcomes articles 
written by members. Here are our 
guidelines.  
 
 Topics may cover any aspect of 
writing, publishing and marketing. 
Your personal slant on this is of in-
terest to all of us and welcome. 
 
 Articles should be no longer than 
400 words. If the article is longer, 
the editors reserve the right to reduce 
the size or divide it into sections that 
would be run in successive issues. 
  
    All articles will be edited. Submit 
single spaced with no built-in for-
matting. Submit articles to Brian Jud 
at brianjud@comcast.net.  
 
 Send submissions for the Meet-A
-Member column to Joe Keeney at 
jkeeney9267@spamarrest.com or    
Barbara Meredith dbmeredith 
@charter.net 
 

ARTICLES ARE DUE BY THE 
28TH OF THE MONTH Editor—Brian Jud, Meet-a-Member Column—Barbara Meredith and Joe Keeney, 

Copy Editor—Deborah Kilday, Staff Photographer—Deborah Kilday,   
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SW CAPA Report 
By Joe Keeney 

 

The SWCAPA 
meeting met on 
February 8th with 
20 members in 
attendance. Brian 
Jud sponsored 
and moderated 
the online meet-
ing. 
 
Author Sharon Dukett talked 
about “Writing a Memoir: What 
to Include and What to Leave 
Out.” Some highlights of her talk: 
Write about real-life people that 
support the theme of your mem-
oir;  And, in that theme, try to 
answer the question, “Why 
should anyone buy my memoir?” 
In other words, how can the 
theme be made relatable to your 
readers.  

How to Get a Book 
Deal From a Publisher 

 

Stasha Healy will talk about 
how to be well-prepared and or-
ganized before you approach a 
publisher or tackle any big pro-
ject. 
 
When the pandemic hit, author 
Stasha Healy pivoted and got a 
book deal for Secret Connecticut: 
A Guide to the Weird, Wonderful, 

SW CAPA Speaker 
 

Monday, March 8, 2021 

6:30 PM via Zoom 

and Obscure, which will be pub-
lished March 15 by Reedy Press. 
 
Using her own methodology for 
tackling her forthcoming book as an 
example, new SWCAPA member 
Stasha Healy will discuss how to set 
yourself up for a successful big pro-
ject like getting your book published 
by taking thoughtful and organized 
steps. 
 
A former editor at Condé Nast Trav-
eler, Fodor’s Travel Publications, 
and Travel Agent magazine, Stasha 
is a freelance travel writer whose 
work has appeared in publications 
like Time Out, Frommer’s, and 
Moon Travel Guides. She also 
writes travel content for travel busi-
nesses such as tour operators and 
visitors bureaus.  
The Zoom link is: https://zoom.us/
j/3671572517  

Sharon is the author of No Rules 
(She Writes Press, 2020), and she 
was named Finalist in Autobiog-
raphy, Memoir by International 
Book Awards (IBA). Sharon was 
president of her consulting com-
pany Paradigm Associates LTD. 
 

https://zoom.us/j/3671572517
https://zoom.us/j/3671572517
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Writing Tip 

Meet A Member 
   

Continued from Page 1 

Leaving her hippie days behind 
her, Sharon moves onto the femi-
nist movement, she is still active 
to this  present day.  Sharon pub-
lished her book, No Rules: a 
Memoir, June 2020 with the She 
Writes Publishing Company, it is 
not a traditional publisher or a self
-publishing company. She Writes 
Press is an all-female run inde-
pendent publishing company. 
 
Sharon is currently living in Con-
necticut with her husband and 
children.  Sharon enjoys traveling 
with her husband,  she is also a 
blogger, retired IT deputy director 
and project manager. 
 
Sharon is currently working on 
her next book a thriller that focus-
es on the climate crisis. 
 
No Rules: A Memoir is an award-
winning finalist in Autobiography/
memoir in the 2020 International 
Book Awards  
 
Also, an award-winning finalist in 
non-fiction Woman’s in the 2020 
Readers Favorite Book Awards 

something bigger, a league of 
writers and editors, all working 
together to achieve our personal 
best no matter what the genre.  

 
While it might be less risky 

(sometimes) to have my sister, 
my husband, or my best friend 
read and edit my work, it’s never 
quite right. They don’t want to 
hurt my feelings and they’re not 
experienced editors. If you choose 
to hire a professional editor, here 
are a few things to keep in mind:   

 
• Find editors who have credits 

in your genre. Don’t overlook 
beginning editors who may 
charge less, but are still con-
scientious.  

    
• Ask for a sample edit from 

two or three editors before 
you make a decision. Trust 
your gut instinct; is this editor 
someone you feel a good rap-
port with? A good relation-
ship is essential.  

 
• Recognize that professional 

editors work in 3 stages: de-
velopmental structure editing 
(the story structure as a 
whole), line editing (literally 
line by line to see what can be 
improved), and copyediting 
or proofreading (spelling er-
rors and grammar mistakes.) 
Keep this in mind when deter-
mining cost versus value.  

 
Finally, think of the editing and 

revising process as adding the 
perfect finishing touches on your 
story.   

 
Karen is the author of many 

published articles in both national 
and regional magazines. She is 
now working on short fiction and 
a memoir. Visit her at https://
karenelizabethbaril.com/.  

In an online 
writing class, I 
had the oppor-
tunity to chat 
privately with 
the instructor, 
Will Allison, 
former execu-
tive editor of Story. Allison is the 
published author of the novels, 
What You Have Left and the New 
York Times Bestseller, Long 
Drive Home.  

 
 I asked Allison if he’d edit my 

story before I sent it off to a liter-
ary magazine. He’s a writer and an 
experienced editor. He agreed and 
I felt his prices were fair.   

 
 I’ve written for the magazine 

market for over two decades now, 
working closely with editors. One 
edit, in particular, stands out for 
me. The editor was “really con-
fused” on a very long passage I’d 
written in a difficult and technical 
article.   

 
I read the passage again and 

even I couldn’t decipher what I’d 
been trying to say. I think I was 
hoping that section would fly un-
der the radar. It was a no go.  

 
 I called her and between the 

two of us, we dug through the 
compost heap of words I’d written 
to find something salvageable un-
derneath. My editor brushed aside 
my apologies: “Oh, don’t be silly, 
“ she said. “It takes another set of 
eyes to make a piece of writing 
shine.” 

 
Her words resonated. For the 

first time, I felt less like a lonely 
writer and more like I was part of 

“We veered round a glistening min-
aret of blue ice, rearing from the 
deep like frozen doom,” is an ex-
ample of an author trying too hard. 
“Ice, mast high, floated by,” shows 
that a writer is letting the image, 
rather than the words, do the 
work.”  
 
             John Long  

Should You Hire a 
Professional Editor?  

 
By Karen Elizabeth Baril  

https://karenelizabethbaril.com/
https://karenelizabethbaril.com/
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Amazon Sales Strategy 
 

Harvard Business Review 

  If you're going to prepare ques-
tions for the host, you might as well 
write questions that are going to 
push your point of view.  
 
Jim Bohannon, Host of the national-
ly broadcast Jim Bohannon Show 

Display Your Book(s) to 
100,000+ International 
Booksellers, Agents and 
More. Save With This 

Special Discount 

March Speaker 
Continued from page one 

Marketing Tip 

Katherine Pickett is the owner of 

POP Editorial Services LLC 

(www.popediting.net), where she 

provides copyediting, proofreading, 

and developmental editing to au-

thors and publishers across the 

country. With 20 years of experi-

ence in publishing, Katherine is 

trained in both fiction and nonfic-

tion editing. She is the author of the 

award-winning book Perfect 

Bound: How to 

Navigate the 

Book Publishing 

Process Like a 

Pro, now in its 

second edition; 

Freelancing as 

a Business: 7 

Steps to Take 

Before Launch 

Day; and several 

ebooks. Her articles have appeared 

on Publishing Perspectives,  

JaneFriedman.com, Writer Beware, 

Live Write Thrive, IBPA Independ-

ent, and elsewhere in print and 

around the web.  

 

Contact: 

Katherine Pickett 

katherine@popediting.net 

BookExpo has been canceled – for-
ever. Publishers Weekly 
is organizing a new show in re-
placement of Book Expo called US 
Book Show which will be virtu-
al only, May 26-28, 2021. It is ex-
pected to attract more than 100,000 
international booksellers, librarians, 
agents, authors, distributors, and 
the general publishing industry 
worldwide. Have your book(s) vir-
tually on display there.  
  
APSS and Combined Book Exhibit 
(CBE) have partnered with the US 
Book Show and Publishers Weekly 
to offer a virtual New Title Show-
case (NTS). The NTS will be an 
official exhibit of the US Book 
Show and have a prominent place 
in the virtual platform. Now CAPA 
members can display their books 
with the APSS discount.  
 
Get widespread exposure 
through Publishers Weekly. 
It will be heavily promoted by Pub-
lishers Weekly leading up to the 
event. Your listing in the NTS will 
include the cover of your book(s) 
linked to the CBE online catalog 
description of your book(s) in PW's 
Pre-Show edition, plus their news-
letters.  
 
And even more exposure… for 
up to two years. 
Your book will be included in an 
online searchable catalog as well as 
in a digital pdf catalog. In addition, 
the cover of your book will be in-
cluded in Publishers Weekly’s 
show preview edition and several 
publishing industry newsletters 
leading up to and during the fair. 
The book cover will be linked to 
your listing in the CBE online cata-

log with full information about your 
book. Total reach of the preview 
issue and newsletters will exceed 
100,000. The CBE online catalog 
and digital pdf catalog will be avail-
able for a period of two 
years. Registration is now open for 
printed books, ebooks or a combi-
nation.  
 
Contact BrianJud@bookapss.org 
for a one-time membership number. 
Then go to http://tinyurl.com/
y7bpzgld to register. 

Should you sell through Amazon or 
directly to buyers? The Harvard 
Business Review (March-April, 2019, 
P 140) has some interesting perspec-
tives. The article is about a big-ticket 
item, but there are some points that 
pertain to books. For example, 
“Whatever your product is, there’s 
always a cheaper version (on Ama-
zon), and usually that’s the one peo-
ple buy.” It goes on to say, “Before 
thinking about selling on Amazon … 
build a brand customers recognize … 
or you get lost in a sea of similar 
products on the site.” In addition, 
“customers are loyal to Amazon, not 
necessarily the brands they are buy-
ing.” When you sell your books to 
corporate buyers, the focus is on your 
book only, the relationship is with 
you (not a platform), buyers are more 
interested in content than brand, you 
can sell in large, non-returnable 
quantities and get recurring revenue 
from additional orders. 

mailto:BrianJud@bookapss.org
http://tinyurl.com/y7bpzgld
http://tinyurl.com/y7bpzgld
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CAPA Members 
Celebrating Success 

Linda Mitchell said: “I got my first 
two non-bookstore sales! My local 
funeral home is starting off with 
five copies of my children's book on 
emotions. Not only did I sell Jim, 
the owner, on the idea of supporting 
a local author, I also told him the 
book would be a nice gift to comfort 
grieving children. I will autograph 
the copies, and they will put their stickers on them. 
Win/win! I'm sure Jim and his wife will place another 
order. I sold them for $7 each. My cost is $1.97. A 
nice little profit. 
 
Second, my young cousin is an up-and-coming real 
estate agent in Atlanta. She's starting off with buying 
ten copies of my book. I told her that giving this book 
to families with children who are making the some-
times-difficult transition of moving to a new home 
will help the kids with their emotions. Her kind and 
unique gesture will also set her apart from the other 
real estate agents. I sold her books and I think she will 
reorder as well. Baby steps!”  
 

Sean Farjadi, the host of the 
inspirational podcast Stories 
That Empower, selected Con-
nie Bombaci out his many 
guests to showcase on his 
outstanding podcast for the 
entire month of February. Mr. 

Farjadi's first interview with Connie broadcast on 
February 25, 2019.  
www.StoriesThatEmpower.com/Showcase   
 
The podcast focused upon Connie's mission of shar-
ing the message of hope learned through the courage 
and perseverance of her deaf dog, Hogan. She impart-
ed "nuggets of life's wisdom”.  Hogan's Hope has 
brought inspiration, love, and acceptance into the 
lives of others whether the person has read her 
award-winning book, listened to an interview, or at-
tended a presentation.  
 
    It's a love story between a human and her deaf dog 
that brings the inspirational message of hope through 
perseverance and courage. Together they navigated a 
world of myths and prejudice to teach others to al-
ways choose hope and believe that everyone is wor-
thy of unconditional love and real acceptance. Ho-

  Please take a look at our new website and let Robyn  
Bage know your thoughts -- pro and con — at 

rjbage@comcast.net. If you are not a member of CAPA 
and would like to learn about member benefits or be-
come a member, please visit the ‘Become a Member” 

section of our website." 

CAPA Has A New Website: 
www.ctauthorsandpublishers.com 

gan’s life is a story of success despite the odds. In her 
award-winning books, Connie shares his story and les-
son that hope can be found in the kind and generous 
hearts of gracious people.Because of the heartening 
success of their dialogue, a second interview was sched-
uled so that Sean and Connie could continue their dis-
cussion on the topic of Hogan’s hope. This program is 
scheduled for broadcast in July 2021.  
https://storiesthatempower.com/showcase/  
 
 
New member Anastasia Mills Healy 
is thrilled to announce the March 
15, 2021 publication of her first 
book, Secret Connecticut: A Guide 
to the Weird, Wonderful, and Ob-
scure. The publisher is St. Louis-
based Reedy Press, which has sev-
eral series of books including the 
Secret series. The format is 84 sto-
ries of no more than 300 words 
each, and each story has at least one photo; there's also 
a mid-book color photo section. Stasha is a Greenwich-
based travel writer who was happy to have this home 
state-focused project during the pandemic. She loved 
learning about Martin Luther King Jr.'s connection to 
Connecticut, the country's smallest Native American 
reservation, the nun who kissed Elvis, and Nutmeggers 
who were president before George Washington, flew 
before the Wright Brothers, and inspired the character 
of Indiana Jones. She will be discussing how this book 
came to be at the March 8 CAPA virtual meeting at 
which she'd love for other attendees to share their paths 
to publishing as well so we can all learn from each oth-
er. Stasha is a freelance writer, content writer, and com-
munications professional who has been an editor at 
Conde Nast Traveler, Fodor's, and Travel Agent. 

http://www.StoriesThatEmpower.com/Showcase
http://www.ctauthorsandpublishers.com/?fbclid=IwAR0g-QJCyP7rL8T4s2RkDKfFVBE85W4NR1upVVIaYgyWWlIpQpkVmSz2VWI
https://storiesthatempower.com/showcase/


The Authority                        page 6     

When You Should      
Register Your Copyright 

 

By Tonya Evans 

SE CAPA: 
Ellen Feld 
Boosts Indie 
Author 
Recognition 
 

       By Elizabeth Saede 

Ellen is an accomplished eques-
trian who placed fourth in Octo-
ber 2020’s Morgan Horse Grand 
National and World Champion-
ship Horse Show in Oklahoma 
City. She has published 15 
books primarily for the 9-12 
year old horse lover with sales 
of 100,000 print books through 
horse associations, book stores, 
gift shops, and on Amazon.  
Each story features one of her 
12 horses or miniature donkey 
but that first book was inspired 
by a temporary abundance of 
free time.  

 

Photo: Ellen Feld rides Dragons-
meade Courante (Patrick) at The 

Greater Boston Horse Show at the 
Big E. Image provided by Ellen Feld 

 
In 2008, few book review sites 
considered titles by self-
published authors. This was the 
catalyst for Ellen Feld to start 

Feathered Quill Book Reviews 
(FeatheredQuill.com) which 
helps indie authors attain equal 
recognition with mainstream 
published books. She ex-
plained this process and the 
benefits of professional book 
reviews to CAPA SE mem-
bers. 
 
Feathered Quill’s eight review-
ers from around the country 
have expertise in various gen-
res and have professionally 
reviewed nearly 4000 books 
since 2008. Each paid review 
averages 500 words and in-
cludes thoughtful editorial cri-
tiques and valuable insight for 
the author. Feathered Quill re-
view quotes may be used in 
social media or in the editorial 
section of the author’s Ama-
zon site. A standard scoresheet 
is used for each book and 2020 
saw an 80% increase in book 
review submission.  
 
The Feathered Quill Book 
Awards began in 2015 and 
quickly gained recognition 
within the indie publishing in-
dustry as a valued award. Indi-
vidual authors submit their 
work but publishers also di-
rectly submit top performing 
books in 22 categories for Feb-
ruary awards with gold, silver, 
and bronze winners.  
 
Some of Ellen’s suggestions 
for CAPA SE include linking 
(for source credibility) your 
own review on the review site 
to your author’s social media 
page or website, research 
groups and social media sites 
for individuals with similar 
interests for free reviews of 
your book, and always send 
your book by Priority Mail. 

Award-winning books, book re-
views and submission tips are 
available at FeatheredQuill.com.  
 
Thank you, Ellen, for champion-
ing indie authors and expanding 
our influence in a warm, profes-
sional, and affordable way. Eve-
ry author, whether traditionally 
or self-published, must learn ef-
fective marketing while Ellen 
boosts author visibility and cred-
ibility in areas we might other-
wise not reach.     

The question of when in the crea-
tive process a person should regis-
ter the copyright is a good one, and 
one that does not necessarily have a 
precise answer. The “lawyerly an-
swer” is based on the benefits of 
timely registration defined in the 
Copyright Act: you should register 
before your work is infringed and 
within three months of publication. 
This advice, of course, is not exact-
ly helpful because you certainly 
cannot predict when your work 
might be infringed, and some work 
is never “published.” Accordingly, 
I recommend the following guide-
lines: 
 

• Register your manuscript once it 
is completed (even if unedited) 

• Register writings (even if only a 
few chapters) that you are sub-
mitting regularly to agents and 
publishers, posting on the Inter-
net, or performing 

• Update your registration after a 
substantive change to your work 

• Register the final product within 
three months of publication 
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                                                                         CAPA CENTRAL (Avon) 
         (Until the Senior Center reopens these will be virtual meetings. Watch them live and  ask questions  
   of the speaker. For more info contact BrianJud@bookapss.org) 
         March 20: Katherine Pickett: Crafting a Marketable Manuscript  
    April 17:  Sharon Dukett: Hybrid Publishing   
        May 15:  Amy Oestreicher will present successful book-marketing actions 
 
                                             CAPA SOUTHEAST (Groton) 
        (Until the meeting site reopens these will all be virtual meetings. Watch them live and  ask questions 
   of the speaker. For more info contact Elizabeth Saede, Elizabeth@mysticrest.com) 
     March 15: Connie Bombaci: Dream, Hope, Trust 
     April 19: Speaker and topic to be announced 
     May 17: Speaker and topic to be announced 
 
                                  CAPA SOUTHWEST (Shelton) 
           (Until the Library reopen these will all be virtual meetings. Watch them live and ask questions of the 
    speaker. For more info contact Joe Keeney, jkeeney9267@spamarrest.com) 

            March 8: Stasha Healy: How to Get a Book Deal From a Publisher  
  April 12: Speaker and topic to be announced 
   May 10: Speaker and topic to be announced 

Schedule of Upcoming Meetings (Until the meeting sites reopen, these will all 
be virtual meetings. Links will be sent prior to each meeting.) 

How to Make the Right 

First Impression 
 

By Guy Achtzehn 

We all want 
to make a 
good first 
impression 
when calling 
on a sales 
prospect for 
a large book 
order. An order for thousands of 
books could be at stake. So the pres-
sure is on you, and that alone could 
cause you to make a bad first impres-
sion. But there are other reasons, and 
some are beyond your control. The 
most expeditious thing to do is to 
control the impression you make on 
buyers. But if you don’t, you may be 
able to correct it. Here are Ten Ways 
to Make a Good Frist Impression.   
 
1. Understand that your words and 
behavior are always subject to inter-
pretation. The buyers’ initial assess-

ments of you are the result of their 
assumptions, stereotypes and cues. 
Dress, talk and act the image you 
want to convey. 
 
2. Walk in the office confidently, 
smiling and dressed professionally. 
Shake hands firmly while making eye 
contact. 
 
3. Open the conversation with some-
thing important to the buyer (family 
photo, diploma on the “Ego Wall,”) 
 
4. Buyers want to work with people 
they trust. Develop trust initially by 
displaying your warmth (friendliness, 
respect and listening) and competence 
(knowledge of the person, company 
and industry as well as of your con-
tent and competition). 
 
5. Buyers want to work with people 
who are not out for themselves. Early 
in the discussion demonstrate that you 
want to help them solve their prob-
lems, not just sell them your books. 
 
6. Ask, don’t tell. The sales presenta-
tion is not a monologue about you 
and your book. Get the buyers in-
volved in the sales process by asking 

questions about them and their needs 
and problems. What keeps them 
awake at night? 
 
 
7. Actively listen to the person speak-
ing. Use facial expressions, posture 
and gestures to show that you are 
listening. If you do not understand a 
particular point, ask for clarification. 
 
8. If you start out on the wrong foot, 
rectify the situation as quickly as pos-
sible. For example, if you miss a 
deadline on an assignment, beat the 
next five deadlines to register the fact 
that you are serious. 
 
9. Get buyers to want to work with 
you because you have a role in their 
success. Prove that your content and 
proposal can help the them reach 
their objectives better than any other 
promotional tool they may be consid-
ering. 
 
10. Demonstrate your sincerity and 
ability. If buyers do not think you are 
capable of doing all you say you can, 
ask for a trail order and the chance to 
prove yourself. 
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CAPA 
P. O. Box 715 
Avon, CT 06001-0715 

Free Virtual Meetings 
In March 

Except where noted, all events 
are here:  https://
us02web.zoom.us/j/6762224705 
 
Brian Jud conducts free consulta-
tions every Tuesday (3:30 – 4:30 
pm ET) and Friday (Noon – 1:00 
pm ET). He will answer your ques-
tions about non-bookstore market-
ing, and book marketing in general. 
The link for these is https://
zoom.us/j/3671572517 
 
March 8: (6:30 – 7:30 pm, ET): 
How to Get a Book Deal From a 
Publisher, by Author Stasha 
Healy (See page 2 for details). 
The link for this one event is 
https://zoom.us/j/3671572517 

 
March 15 (6:30 – 7:30 pm, 
ET):  Dream, Hope, Trust. A 
presentation by Connie Bombaci 
offering tips from her writing 
journey. 
 
March 20 (10:30 – 11:30 am, 
ET): Katherine Pickett will talk 
about “Crafting a marketable 
manuscript”  
 
March 25 (6:30 pm ET – 7:30 
pm ET): “The Science of the F-
Word No One Talks About: Fail-
ure” by Dr. Cheryl Lentz.  
 
 

 
 

  

Monthly Media Tip 

Relax as you approach the studio. As you drive to the studio, prepare your 
mind and your voice for your upcoming performance. 
 
• If you are about to perform on a radio show, listen to it as you drive to the 

station. If another guest is speaking on your topic, listen to what the host 
and callers say to him or her. Then when it is your turn, you can refer to 
those conversations. 

 
• Loosen up your voice by saying the vowels, each with a progressively 

deeper voice. Do this several times, then do it again placing an “M” be-
fore each vowel: MA, ME, MI, MO, MU. 

 
• Stretch, alternately tightening and loosening your jaw muscles. Open 

your mouth as wide as you can, then relax it. Rotate your shoulders, and 
then relax them. Repeatedly tighten and loosen your fists. 

 
• Do not think about how nervous you are. Instead, think about what you 

will do and say during the interview. Know that you are well-prepared 
and can handle anything that might come up. 

 
  The minute you get in the television or radio studio you are on, you are be-
ing sized up. You don’t know if the guest before you didn’t show up and 
they’re thinking of giving you the entire show. They’re checking you out all 
the time. 
 
Rick Frishman 
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