
Sandi Gold, of Westerly, Rhode Is-
land,  is struggling with a process 
familiar to all published writers ... 
working through the re-writes an 
editor recommended back in No-
vember with the lofty goal of getting 
The Art of Living published this 
year. 
 
   This book is literally based upon 
Sandi’s unwillingness to just lie 
down and die when five-plus doc-
tors told her that was her fate.  In 
1986, Sandi was told by multiple 
doctors she had an inoperable brain 
tumor. She refused to accept that 
diagnoses and dove into investigat-
ing other methods of addressing the 
tumor. She was successful. 
 
   Twenty-three years later, Sandi 
was told she had breast cancer 

caused by 
the radiation 
damage from 
the treat-
ments for the 
brain tumor. 
Once again 
Sandi did not 
accept the 
doctors’ de-
cree and 
went about 
searching 
other means. 
 
   Almost from the beginning of 
these devastating predictions, Sandi 
began taking notes thinking that 
someday a book would grow from 
the notes.     
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Becky Parker Geist. Becky will ad-
dress these topics:  
 
• Bringing Your Story to Life in 
Audio: Key considerations in audio-
book decision-making; when the 
audio investment is worth it; tips on 
how to make the audiobook invest-
ment pay off once you’ve made it. 
 
• Leveraging Your Audiobook to 
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Article Submission 
 

 The Authority welcomes articles 
written by members. Here are our 
guidelines.  
 
 Topics may cover any aspect of 
writing, publishing and marketing. 
Your personal slant on this is of in-
terest to all of us and welcome. 
 
 Articles should be no longer than 
400 words. If the article is longer, 
the editors reserve the right to reduce 
the size or divide it into sections that 
would be run in successive issues. 
  
    All articles will be edited. Submit 
single spaced with no built-in for-
matting. Submit articles to Brian Jud 
at brianjud@comcast.net.  
 
 Send submissions for the Meet-A
-Member column to Joe Keeney at 
jkeeney9267@spamarrest.com or    
Barbara Meredith dbmeredith 
@charter.net 
 

ARTICLES ARE DUE BY THE 
28TH OF THE MONTH Editor—Brian Jud, Meet-a-Member Column—Barbara Meredith and Joe Keeney, 

Copy Editor—Deborah Kilday, Staff Photographer—Deborah Kilday,   
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SW CAPA Speaker 
May 10 

6:30 PM via Zoom 

By Joe Keeney 

Twelve members 
attended the meeting 
on May 10th. 
 
Nancy  D. Butler, 
International speak-
er, author, and entrepreneur talked 
about better ways to make our books 
known despite the challenges of 
Covid. She will  reflect on better 
ways to make our books known to 
people, despite the challenges of 
Covid. 
 

Nancy, a long-time member of 

SECAPA, built an asset management 

business from $2 thousand to $200 

million in assets before selling it. 

And Nancy has been quoted in na-

tional publications: Money maga-

zine, USA Today, Forbes, US News 

and World Report, The National 

Business Institute, The New England 

Can You Define Characters  
with the Clothing They Wear. 

 

By Matilda Dumbrill 
 

Learn how to define characters 
based on their clothing preferences: 
and, you will know who your char-
acters really are, who they used to 
be and who they wish to be. 
Matilda is best equipped to teach 
such an idea. At age six, she learned 
from her seamstress mother that 

SE CAPA Speaker 
June 14 

6:30 PM via Zoom 

what a person wore was not who they 
really were. With that thinking in tow, 
she earned her degree in Art clothing 
and Textiles at UCONN.  
 
The characters in the three books ex-
emplify her approach to characteriza-
tion: Makhorka The Green Cigarette, 
a fictionalized novel of a tragic family 
event; My Bare Ladies and a Few 
Bare Men, her experiences as a dress-
maker; and Nothing is Meaningless, a 
spy novel about a naïve young woman 
who travels Europe as foil for the CIA. 
 

What readers have to say: “Beautifully 
written with rich characters,” “Best 
book I’ve read since Gone With the 
Wind.” 
 
Matilda was fashion editor/reporter for 
Women’s Wear Daily and she was self
-employed as a designer / dressmaker. 

The link is: https://
us02web.zoom.us/j/6762224705 

Real Estate Journal, The Financial 

Planning Assn., AARP, The Chicago 

Tribune, The Day and many more. 

 

She is the author of three award-

winning books: Above All Else: Suc-

cess in Life and Business; Above All 

Else, Independence, Happiness and 

Success in Your Senior Years; A 

Realtor’s Guide to Greater Success.  

https://us02web.zoom.us/j/6762224705
https://us02web.zoom.us/j/6762224705
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Meet A Member 
   

Continued from Page 1 

   Sandi’s message is to look with-
in ourselves for answers and not to 
automatically listen to doctors -- 
and even loved ones --  who push 
us into submitting to treatments 
they want but are not necessarily 
the right ones for you. 
 
   Sandi is an artist and among the 
many paths that talent has taken 
her, she has been an Expressive 
Arts Specialist for Hospice. 
 
   Her “Temple of the Soul” mural 
was hung in Westerly’s Hoxie 
Gallery in 1993 and it led to a 
number of high-profile interviews. 
Sandi has been featured on ABC’s 
“20/20" and profiled in the New 
York Times, People Magazine and 
The Boston Globe among others 
 
   For the past eight years Sandi 
has worked exclusively on her 
book and she recently joined CA-
PA to meet writers and others in 
the book world that might help in 
her journey to publication 

book, and other adventures for book-
lovers. 
 
“Many of our gatherings are virtual 
right now,” says Hutchinson, “but 
we’re going to revisit having in-
house events soon. Our poetry nights 
were so popular that we often had to 
spill over into the public library 
across the street.” 
  
Byrd’s Books is situated in the 
Greenwood Avenue historic district 
in Bethel, Connecticut.  When you 
go, plan to combine your day trip 
with a street tour of early American 
architecture, gift shopping, fine and 
casual dining, a pub crawl, or a visit 
to the brewery situated in the town’s 
historic train station. An old farming 
town, many Bethel restaurants offer 
farm-to-table vegetables and meats.  
 

Byrd’s Books is located at 178 
Greenwood Avenue in Bethel, Con-
necticut. Hours of operation are 
Tuesday-Saturday 10-6 and Sundays 
by appointment. Visit virtually at 
byrdsbooks.com and if you can’t 
visit just yet, you can order a book 
online! 

taste for adventure, Hutchinson soon 
launched a lifelong love affair of 
books.  
 
Hutchinson started out in a tiny 450 
square foot space over a coffee 
shop. Despite its humble begin-
nings, Byrd’s Books quickly be-
came popular with the locals. Alt-
hough the shop was a huge success,  
it wasn’t handicapped accessible 
and the location had a difficult traf-
fic pattern.  
 
“It was time to find a larger space,” 
says Hutchinson, “sot when a fire 
destroyed a historic building on 
Greenwood Avenue, Byrd’s Books 
teamed up with a local toy store to 
share that space. This is the perfect 
partnership. We share the same 
building with a door between us that 
we open for family events. We had 
a fabulous Harry Potter party for the 
kids a while back. That was really 
popular.” 
 
Byrd’s Books offers private ap-
pointments on Sundays and Mon-
days. “These are popular with sen-
iors who may use wheelchairs or 
walkers. They like not having to 
navigate the aisles while other cus-
tomers are in the store.” 
 
These days, Byrd’s Books has 
earned its reputation as a destination 
book shop. Hutchinson hosts numer-
ous poetry and book-themed events, 
author talks, book discussion 
groups, and history nights. Byrd’s 
Books holds creative contests 
throughout the year, including an 
annual bookmark contest (design 
your own), a holiday baking contest 
using recipes from a popular cook-

Connecticut’s Indie 
Book Shop Trail 

 

First Stop: Byrd’s Books in 
Bethel.  

 

By Karen Elizabeth Baril 

THE BIG E IS BACK! 
    September 17  -          
October 3, 2021 

Alice 
Hutchinson, 
owner of Byrd’s 
Books in Beth-
el, Connecticut 
never dreamed 
she’d own her 
own bookshop. 
“I never voluntarily read a book 
until the 8th grade,” she confesses. 
“I had an astigmatism that brought 
on headaches every time I’d read, 
so it wasn’t much fun.” Armed 
with a new pair of glasses and a 

The Big E is on for 2021, and CAPA 
Authors will be there. For more in-
formation and an application to par-
ticipate in the CAPA Big E 
Bookstore,  please go to https://
ctauthorsandpublishers.com/the-big-e
-bookstore/ 
 

https://www.byrdsbooks.com/
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Summer 2019 was a difficult 
time for my wife and her four sib-
lings. As August arrived, their fa-
ther, Harry Coyle, a 94-year-old 
World War II veteran, was in the 
final weeks of his life. Harry joined 
the Navy days after Pearl Harbor, 
like so many other young men. He 
served proudly as a radioman and 
gunner on a PBY Catalina, perform-
ing search-and-rescue missions for 
American pilots, and patrolling the 
South Pacific for Japanese war-
ships. 

 
The hospice staff at the VA Hos-

pital in New Jersey kept “Pop” 
Coyle comfortable in his final 
week. Our four children and eleven 
grandchildren all visited, saying 
goodbye to their grandfather and 
great-grandfather. During my last 
visit, I leaned over to kiss Pop. 
Barely able to speak, he whispered, 
“Have a good life.” Four days later, 
he was buried on Staten Island, in a 
military funeral attended by six Na-
val officers. The “Greatest Genera-
tion” had lost another good man. 

May 15 Speaker 
 

Continued from page one 
 

Litany of Sorrows 
 

By Peter J. Marzano 

duction through submissions and 
beyond. 
 
• Thinking Outside the Audiobook 
Box: Possibilities abound! Multiple 
voices, music, sound effects, con-
verting to podcasts or breaking up 
your book into audiobook episodes, 
how to invite your listeners to your 
website so they are eager to show 
up and engage. 
 
The link to attend is https://
us02web.zoom.us/j/6762224705 

After 
the burial, 
my wife 
and I re-
turned to 
her broth-
er’s home 
on the 
New Jer-
sey shore. 
During 
dinner we 
remi-
nisced about good family times. 
Afterwards we retired early after an 
exhausting day. As dawn ap-
proached, a lengthy dream came to 
me. Recollecting it clearly upon 
waking, I grabbed a pen and wrote 
ten pages of notes. What followed 
was two months researching details 
of World War I and II, including 
how Treaty of Versailles terms 
were not properly enforced … and 
how divisive politics in Germany, 
extreme nationalism, revenge, reli-
gious prejudice, and the fear of 
communism ignited war Europe 
and the rest of the world. 

 
I began writing my novel Litany 

of Sorrows in late October 2019, 
carefully integrating my dream 
with historical facts. As I focused 
on writing, my spouse sat in an ad-
jacent room watching television 
and hearing all the divisive rhetoric 
heading into a national election. I 
caught glimpses of impeachment 
hearings, and saw individuals die 
from absolute prejudice and hate. 
As the Covid pandemic grew, offi-
cials disregard its severity; then we 
witnessed an assault on our nation’s 
Capital, while millions of our sis-
ters and brothers died from the vi-
rus. How sad! 

 
Frankly, events in these last 21 

months have been our own litany of 
sorrows.  

 
For more information visit  

www.litanyofsorrows.com 
 

CAPA Members 
Celebrating Success 

Rita Reali said, “I won Honorable 
Mention in the 2020 Kops-Fetherling 
International Book Award competi-
tion.  Thanks for the opportunity to 
enter free through my APSS member-
ship! “ 
 
Adele Annesi has been named to the 
planning committee of the Westport 
Writers' Workshop for the first-ever 
writers' conference, scheduled for 
spring 2022. 
 

Healing with Spirit With Sincere In-
tent, it is possible to heal with Spirit! 
Join Elaine Kuzmeskus for this hands-
on experience. Time & Location 
Wednesday June 30, 2:00 PM – 5:00 

PM EDT Zoom About the Event With 
sincere intent, it is possible to heal 
with Spirit! The ancient Chinese called 
the spirit energy, “chi” and early hyp-
notists called the spirit energy “animal 
magnetism”. Learn about how psychic 

healers operate through hands-on heal-
ing, spirit guides, and clairvoyance. 
Learn how you can utilize intuition in 
your life for self-care. This workshop 
includes hands-on exercises in healing 
and intuition. Elaine Kuzmeskus, M.S. 

is a nationally recognized Spiritualist 
medium, Sh1e is the author of five 
books on mediumship: The Art of Me-
diumship, The Medium Who Baffled 
Houdini, Séance 101: Physical Medi-
umship, The Making of a Medium, 
and Healing with Spirit. Elaine has 

conducted many notable séances. in-
cluding the Official Houdini Séance 
and was recently featured on Coast to 
Coast, the PBS special, Things That 
Go Bump in the Night, and The Para-
normal View. She is founder and di-

rector of the New England School of 
Metaphysics, Suffield, CT. Tickets: 
$50 To register, go to https://
www.lilydaleassembly.org/event-
details/healing-with-spirit-1 or call 
(716) 595-872 

https://us02web.zoom.us/j/6762224705
https://us02web.zoom.us/j/6762224705
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Take the Goldilocks Approach to         
Effectively Parse and Use Feedback 

 

By Adele Annesi 

At some point in our 
writing life, we’ll likely 
seek out other writers 
and organizations for 
support, networking, 
learning, resources and 
perspectives on our 
work. Many entities 
combine some or all of 
these elements. As to 
feedback, one of the nat-
tiest aspects of critique 
when we’re asked to 
provide criticism is striking a balance between encour-
agement and analysis. When we’re receiving com-
ments, the challenge is parsing and implementing what 
we hear or read in response to our work. 
 
You may remember the children’s fable The Story of 
Goldilocks and the Three Bears, a tale with several 
iterations and outcomes. Here, we’ll consider the ver-
sion where young Goldilocks enters the home of three 
bears and starts sampling what she finds. A fine exam-
ple of the literary rule of three, the story shows Goldi-
locks learning that much of what she tries is either one 
extreme or the other and that only one element in each 
category is just right. Effectively parsing and using 
feedback is like that. 
 
If you’re fortunate enough to have a group or workshop 
where your writing is supported and so are you, you’re 
off to a great start. Even then, many observations may 
be overly solicitous on the one hand or too severe on 
the other. Comparatively little is “just right”. 
 
In reality, even scathing criticism can include a usable 
point. After that sort of critique, warm and fuzzy feed-
back feels like balm, making us reluctant to examine it 
lest it evaporate. Yet, the usable content of a harsher 
response can have as much merit, or more, than what 
we derive from a warmer reaction. Either way, it’s wise 
to note what we hear or read in response to our work 
and save the comments for future consideration. Time 
not only heals most wounds, it provides prospective. 
 
Then there’s the critique that’s just right. How do we 
know when we hear it? What do we do with it after-
ward? And what do we do with those other notes? 
 

Usually, the critique that’s just right expresses what’s 
working in a piece and why. It’s the “why” part that dif-
ferentiates a valid viewpoint, and the maturity of the writ-
er offering it, from other perspectives. The just right cri-
tique also points out aspects of a piece raise questions or 
confusion and why. Again, the why is critical. 
 
The other element of just right feedback is that it fits your 
vision for your work. In this case, an insight’s validity 
isn’t determined by the writer so much as by the work. So 
ask yourself these questions as you sort through what you 
hear, whether scathing, sentimental or sensible: 

 
• Is there any part of this feedback I can use now or 

later? When in doubt, create a list to revisit later. 
 
• Is the warmer feedback overcompensating for a real 

problem? If so, add the underlying point to the list. 
 
• Did I not figure this insight into my work because it 

occurred to me but I didn’t think it would fit my vi-
sion? 

 
• Did I not figure this idea into my project because I 

wasn’t sure it was valid or how to implement it? 
 
• Did I not figure this insight into my work because it 

didn’t come to mind? 
 
Once you’ve answered the questions answer this: What is 
true now? 
 
The questions are valid for any project at any stage of a 
writer’s life. But they’re especially important for large-
scale work and/or work the writer started a while ago. 
Larger projects require a meticulous approach to drafting 
and revision because of their many elements. Works that 
began a while ago change over time, as do writers and 
writing styles, so it’s important to be realistic about where 
things stand today. 
 
When parsing critique, keep this in mind—CReDIt: Con-
sider the whole, retain what works, discard what doesn’t, 
implement according to your parameters and unique style. 
 
When in doubt, remember, you’re the writer and the deci-
sion maker. Don’t decide for or against an idea based on 
anything other than the best interests of your work and 
you, the writer. 
 

Happy writing! 
 

Adele Annesi is an award-winning author, editor and 

teacher. For questions on writing, email 

a.annesi@sbcglobal.net  
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Change of Membership 
Director 

SE CAPA:  
 

Art Insana: 
Audio 
Theater 
Pioneer 
 

 

       By Elizabeth Saede 

Arthur Insana started working as a 
print journalist in Los Angeles then 
moved on to radio but wanted to 
create something different. He 
dreamed of bringing back the old-
fashioned storytelling of radio but 
with better technology. He and a 
friend created a demo tape with 
four different kinds of stories using 
a full cast of voice actors and 
sound effects. Tapes were sent to 
every U.S. media company in 
search of someone who believed in 
the concept. The friend moved on 
to another industry but that tape 
landed on a desk at Time Warner 
who then hired Art to produce and 
direct the Star Wars Dark Empire 
audio drama. In fact, Art directed 
the first production at George Lu-
cas’ Skywalker Ranch with voice 
actors, John Williams’ music, and 
a range of talented actors while 
introducing them to the process of 
digital recording. Art was offered 
the plum opportunity because he 
submitted the only demo tape that 
included both music and elaborate 
sound effects. Talk about having 
the right idea at the right time! 
That phenomenal project launched 
a new industry and Art’s 30-year 
storytelling career. Art is credited 
with 1300+ cutting-edge audio pro-
grams with most of the major pub-
lishing companies, 40+ best-selling 
audio dramas, and 9 audio produc-
tions named “Best of the Year.” He 
works extensively with Penguin/
Random House but also enjoys 
indie projects with newer authors.  
 
Art graciously visited with CAPA 
SE sharing tips about and encour-
agement to create our own audio 

books. “We 
tell stories 
and this is a 
$2 billion 
industry that 
is still 
growing” he 
said. Larger 
publishers 
may be 
willing to 
invest in the 
production cost for a project that 
is selling well or is part of a se-
ries. If authors are self-published 
and would like to develop an au-
dio version of a novel, poetry, 
children’s book, mystery, short 
stories, academic, or historical 
non-fiction, it can happen.  The 
first step is to create a budget 
based upon the number of words 
plus author editorial choices. 
Then authors pick from a range of 
voice actors or narrate them-
selves. Art’s company, Insana 
Media, , offers a range of author-
narrated or professional voice 
actor narrations. A 100,000 word 
book takes an average of 20 hours 
of recording time which reduces 
to about 10 hours during editing 
and quality control. Non-fiction 
content ranges from $700-1500 
per hour for recording remotely 
or in Las Angeles where Edge 
Studio has 10 separate studios. 
Fiction costs more to record as 
well-trained actors produce an 
average of 30 characters per 
book. Once decisions are made 
and studio time is scheduled, the 
project may be completed within 
30 days. Even without a George 
Lucas budget, many audio books 
benefit from sound effects. Don’t 
you love the soothing sound of 
ocean waves?  
 
Art shared how much he enjoys 
working with every genre and 
how he’ll bounce from quantum 
physics for MIT professors to a 
children’s book about wizards. 
Questions from CAPA members 
encouraged details about how 

strategically-placed period music 
could instantly transport readers to 
a different era and time. Art en-
couraged authors to record our 
books as increasing numbers of 
people prefer to listen to stories 
and information rather than read. 
We’re all storytellers and Art says, 
“There’s an audience for every-
thing.” Yes, maybe even your 
book.  
 
Distribution choices and author 
promotion are just as important for 
audio books as with printed books 
as even the largest publishing com-
panies provide minimal support. It 
is always up to the author to help 
potential readers/listeners find their 
great content. Art graciously of-
fered to field questions from CA-
PA members and may be reached 
at: ArtInsana@gmail.com.  
www.insanamedia.com  

“I have served as Membership Chair-
man and later Membership Director 
since 2005. Because of an impending 
move, I have resigned my position 
on the CAPA Board effective June 
18th, 2021. I wish to say that CAPA 
has been a significant part of my life 
for the past sixteen years. I have 
made many friends and shared in 
their joys of accomplishment as CA-
PA continues to be a focal point for 
authors, publishers and marketers in 
Connecticut. Mike Kilday will take 
over my position on the Board of 
Directors. He is eminently qualified 
to handle the post. To all I have met 
and interacted with over the years, I 
say farewell and keep on writing.” 
 

  Dick Benton, Membership Director 
 
Board of Directors thanks Dick for 
his many years of service to CAPA 
and wish him well on whatever 
adventure his journey next takes 
him. He will be sorely missed. 

mailto:ArtInsana@gmail.com
http://www.insanamedia.com
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        CAPA CENTRAL (Avon) 
         (All meetings run from 10:30—11:30 am. Watch them live  and  ask questions of the speakers. For  
    more info contact BrianJud@bookapss.org 

    June 19: Becky Parker Geist: Marketing and Leveraging Your Audiobook  
        July 17: Penny C. Sansevieri: Pitching You and Your Book to Media  
 
                                             CAPA SOUTHEAST (Groton) 
        (All meetings run from  6:30 —7:30 pm. Watch them and  ask questions of the speakers. For more 
    info contact Elizabeth Saede, Elizabeth@mysticrest.com) 
      June 21: DJ Cooper will announce the winners of the First 200 Words contest  
  July 19: Speaker and topic to be announced 
 
 
                                  CAPA SOUTHWEST (Shelton) 
           (All meetings run from  6:30 —7:30 pm. Watch them live and ask questions of the speakers. For   
   more info contact Joe Keeney, jkeeney9267@spamarrest.com) 

        June 14: Matilda Dumbrill: Define Characters with their Clothing  
  July 12: Speaker and topic to be announced 

Schedule of Upcoming Meetings (Until the meeting sites reopen, these will all 
be virtual meetings. Links will be sent prior to each meeting.) 

The Benefits of Selling at 
Local Events 

 
Brian Jud 

As the economy 
continues to reo-
pen, there will 
be more and 
more local 
events at which 
you can have the 
opportunity to 
exhibit your 
books — such as the Big-E. For 
smaller events you can use the   
CAPA Facebook page to find    
other members with whom you can 
share costs  
 
Selling books at local events such 
as craft fairs, gift shows and Holi-
day celebrations can help you make 
some money as it provides addi-
tional benefits. Here are several 
reasons you might want to attend 
these events.  
 

• You can sell personally auto-
graphed books on a non-
returnable basis at full price  

 
• If you sell 50 books, each at 

$14.95, you will take home 
about $750 for the day 

 
• You may find the networking 

beneficial. I know of people 
who made contacts at local 
events that led to large-quantity 
corporate sales and media ap-
pearances 

 
• Get increased exposure. Some 

events expect 5,000 or more 
attendees 

 
• Display your books with other 

authors to share the costs and 
have a fun time 

 
• Regular sales at local events 

give you a rewarding sense of 
momentum and activity while 
working toward long-term, larg-
er sales.  

 
 

• As appropriate, have event 
planners buy and use your book 
as a premium -- an incentive to 
attend (“The first 500 people to 
attend get a free copy of … ”) 

 
• Some books (fiction, poetry, 

memoirs) are not destined for 
large corporate sales, but can 
sell well at local events.  

 
• Authors may also participate in 

the event as a speaker, generat-
ing more exposure and sales 

 
There are numerous local festivals, 
expos, showcases and bazaars that 
offer authors excellent opportunities 
to sell books, network and have an 
enjoyable day or two outdoors.  
 
Here is a list of local events in the 
United States: http://
www.artscraftsshowbusiness.com/ 
 
 Click on any state to find nearby 
events and ask some of your local 
authors to join you there.  

http://www.artscraftsshowbusiness.com/
http://www.artscraftsshowbusiness.com/
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Free Virtual Meetings 
In June 

Brian Jud conducts free consulta-
tions every Tuesday (3:30 – 4:30 
pm ET) and Friday (Noon – 1:00 
pm ET). He will answer your ques-
tions about non-bookstore market-
ing, and book marketing in general. 
The link for these consults is https://
zoom.us/j/3671572517 
 
The link to all  these events (except 
BSU) is:  https://us02web.zoom.us/
j/6762224705 
 
June 14 at 6:30 pm ET, “Can You 
Define Characters with the Clothing 
They Wear?” Author: Matilda Dum-
brill will show you how to define 
characters based  on their clothing 
preferences. See Page Two for de-
tails 
 
June 17 – 18: The Free, Virtual 
Book Selling University. Get infor-
mation on getting foreign rights, sell-
ing to libraries 2.0, how to package 
your book so it looks like a commer-
cial title, not a self-published book, 
turning your book into a business, 
more was to get known everywhere 
using publicity and the grand finale 
will take you beyond social media. 
For more information and registra-
tion go to  https://bit.ly/3eFc7A4 
 
June 19 at 10:30 am ET: Marketing 
and Leveraging Your Audiobook, by 
Becky Parker Geist. See Page One 
for details.  
 
June 21 at 6:30 pm ET, DJ Cooper 
of Angry Eagle Publishing will an-
nounce the winners of our First 200 
Words contest 

 
 

 

Monthly Media Tip 

Little will damage your credibility as much as your bewildered look and 
vague answer in response to a host’s question on a timely topic. 
 
“I  like people who have done their homework. They know my audience 
and can relate their subject to a local event.” Deb Wetzel 
 
 Read national newspapers, magazines and watch news programs so you can 
respond to questions on late-breaking events. When performing on a show in  
a distant city, read its newspaper for local events pertaining to your subject. 
 
“Interviewers will talk about what they're getting over the wire services, 
not what's in your book.”  Suzi Reynolds 
 
Before going on the air, ask the host if there are any local issues which you 
can address during the interview. News shows are about news, so give current 
information related to events of importance. 
 
“You can put yourself at the head of the pack by relating your book to a 
current event.”  Deb Wetzel 
 
“If you’re not a local resident I don’t expect you to know local events. 
And I don’t expect you to be a walking encyclopedia. But I do expect you 
to know national events surrounding your topic, what pertains to the top-
ic we’re here to discuss.”   Benita Zahn 

https://zoom.us/j/3671572517
https://zoom.us/j/3671572517
https://us02web.zoom.us/j/6762224705
https://us02web.zoom.us/j/6762224705
https://bit.ly/3eFc7A4

