
Peter Marzano grew up in Manhat-
tan and Staten Island. He married 
his high school sweetheart, Kathleen 
Coyle, and they started a family. In 
the mid-1970s his perceptive father-
in-law, Harry Coyle, suggested that 
with his outgoing personality, Mar-
zano might be better suited for sales 
than for the construction work he 
was doing. He wisely made the tran-
sition and never looked back.  
 
 Marzano eventually retired in 
2015, after a long and successful 
career in sales, sales management 
and project management for Strom-
berg Carlson, United Technologies, 
AT&T and Airgas. He planned to 
indulge his lifelong enjoyment of 
photography, do some golfing, and 
pursue an interest in painting. But it 

seems he 
was des-
tined for 
another 
shift in 
vocation.  
 
 In Au-
gust of 
2019 his 
father-in-law died at the age of 94. 
The World War II Navy veteran 
was given a military funeral. After 
the burial Marzano spent a restless 
night. Then as dawn approached, he 
awoke with the vivid recollection of 
a dream. At 6 a.m. he sat down at 
the kitchen table with a pad of pa-
per, and wrote ten crowded pages of 
notes. 
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So often, Indie and self-published 
authors pour their hearts and souls 
into the creative process and are 
thrilled to have a book come out the 
other end. But they have neglected 
the marketing element – everything 
from setting aside adequate funding 
to deciding what is essential to de-
termining whether to do it on their 
own to sorting through a plethora of 
marketing and promotional pro-
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grams. This ses-
sion will help 
authors match 
budgets, market-
ing elements and 
expectations, 
and provide 
some ideas of 
options and op-
portunities that 
might help them get a marketing lift. 
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Article Submission 
 

 The Authority welcomes articles 
written by members. Here are our 
guidelines.  
 
 Topics may cover any aspect of 
writing, publishing and marketing. 
Your personal slant on this is of in-
terest to all of us and welcome. 
 
 Articles should be no longer than 
400 words. If the article is longer, 
the editors reserve the right to reduce 
the size or divide it into sections that 
would be run in successive issues. 
  
    All articles will be edited. Submit 
single spaced with no built-in for-
matting. Submit articles to Brian Jud 
at brianjud@comcast.net.  
 
 Send submissions for the Meet-A
-Member column to Joe Keeney at 
jkeeney9267@spamarrest.com or    
Barbara Meredith dbmeredith 
@charter.net 
 

ARTICLES ARE DUE BY THE 
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SW CAPA Speaker 
August 9 

6:30 PM via Zoom 

By Joe Keeney 

 

Editors: 
What to 

Look For 
and What to 
Stay Away 

From 
 

By Author Katherine 
Pickett 

 

How do you know you have found 
the right editor for you and your 
project? Katherine walks you 
through the five-steps you need to 
take to find a high-quality editor 
who will make your work shine. 
With these five-steps, Researching 
editors and identifying red flags; 
Assessing their credentials; Making 
contact: Evaluating a sample edit 
and cost estimate; and Determining 

  July 2021 SWCAPA 
Report, By Joe Keeney 

compatibility, Katherine shows 
you what to look for and what to 
avoid when you hire your next edi-
tor. 
 
Katherine Pickett, a twenty-year 
veteran editor, provides copyedit-
ing, proofreading and developmen-
tal editing services to authors and 
publishers. Her articles have ap-
peared in Publishing Perspectives, 
Jane Friedman.com, Writer Be-
ware, IBPA Independent and else-
where.  
 
Katherine is the author of the 
award-winning book, Perfect 
Bound: How to Navigate the Book 
Publishing Process Like a Pro, 
second edition; Freelancing as a 
Business: 7 steps to Take Before 
Launch Day; and several eBooks. 
Her essay “Dented” was selected 
for the 2011 Lowestoft Chronicle 
print anthology. She lives in Mary-
land with her husband and two 
daughters. 

The SWCAPA meeting held on 
June 12th with ten members in at-
tendance. Brian Jud sponsored and 
moderated the Zoom meeting. 
 
Author Michelle Vandapas talked 
about Writing Your Book with the 
End in Mind. She explained: writ-
ing the back-cover first can help 
you find the ending you are look-
ing for; and the next step would be 
to outline the last chapter with that 
ending. 
 
The author, a TEDx speaker and 
the nation’s leading expert trans-
forming personal development spe-
cialists into writers, knows how to 
help people achieve their mission. 
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Meet A Member 
   

Continued from Page 1 

 “It felt like a miracle,” Marza-
no says, “as though Pop had just 
reached down and handed me this 
story to write.” 

 
 Before he could begin writing 

the story, Marzano researched life 
and events in Germany from 1890 
through 1945. He then outlined his 
characters’ actions and thoughts, 
and integrated the main characters 
— Otto and Valentina, Karl and 
Katrina — with authentic histori-
cal figures and events of the time. 
He researched many sources and 
typed key notes into an Excel 
spreadsheet he designed to estab-
lish a timeline for the story’s 
events. 

 

 In October 2019 he began writ-
ing in earnest, transforming his 
dream and research notes into a 
110,000-word historical novel, 
Litany of Sorrows. The sorrows in 
Marzano’s page-turner arise from 
immature love and want, self-
centeredness, religious bias, indif-
ference, politics, and genocide. 
The novel examines youthful 
Karl’s transformation into an SS 
soldier engaged in genocide and 
Katrina’s enduring hope for love, 
followed by the sorrow that stems 
from Karl’s abuse and from the 
loss of the child she gave up.  

Beta Readers Needed 

SE CAPA Speaker 
 

August 16, 6:30 pm 

Writing a Short Story:  
Catching the Wave 

 
After ocean water reaches a trough 
(its lowest point), it rises to a crest 
and resolves. So do short stories. 
  
In this workshop, participants will 
learn the fundamentals of short sto-
ry writing. They will be able to de-
velop the bones of a story that can 
be fleshed out quickly and submit-
ted to various publishing sources or 
used as a reader magnet for their 
mailing lists or gift to their readers. 
  
About Trevann 
Trevann Rogers writes rock star 
romances, urban fantasy, and LGBT 
paranormal romances. Her portfolio 
includes two novels and several 
short stories published in antholo-
gies. Her writing incorporates an 
unquenchable addiction to music 
and her love for vampires, Weres, 
incubi, and rock stars. Trevann 
writes long after the sun goes down 
because, like these elusive crea-
tures, she learned long ago that 
sometimes being yourself 
means Living After Midnight.  

www.trevann   

Marzano crafted his book with 
features not always found in novels. 
His “Introduction” summarizes the 
plot as it moves forward and back 
in time, which makes the time tran-
sitions in the story itself easier for 
readers to follow. “Historical Back-
ground” in the back of the book 
provides insight into the times. And 
a list of historical figures who ap-
pear in the novel makes biograph-
ical information available without 
slowing the pace of the story. 

 
 Marzano gathered feedback on 

his early manuscript drafts from 
friends in education. When the 
manuscript was ready for formal 
editing, he contacted long-time 
friend Brian Jud, whose advice he 
knew he could trust. Brian recom-
mended award-winning editor, Rita 
M. Reali. Marzano and Reali col-
laborated to polish the novel. She 
then designed and formatted the 
book’s interior, preparing the final 
files for printing. Marzano designed 
the cover, then circulated copies to 
beta readers for feedback and re-
views he could excerpt for promo-
tion.  

 
He built a website using 

Squarespace called litanyofsor-
rows.com with discussion questions 
for book clubs and history classes, 
and a historical background section. 
He also created a Litany of Sorrows 
Facebook page and an email ad-
dress: litanyofsorrows@gmail.com.  

 
In June of 2021 Litany of Sorrows 

was published using IngramSpark, 
and made available through In-
gram’s distribution to independent 
bookstores, libraries and Ama-
zon.com. Swan Publishers is Mar-
zano’s imprint. 

 
  Will there be a sequel to Litany 
of Sorrows? Marzano smiles. 
“There are many avenues available 
for a follow-up. When the story 
arrives in my head, I’ll write it!” 
 

Lauren Watson writes mystery 
thriller with romantic and paranor-
mal overtones. She is looking for 
good Beta readers for her upcoming 
novel. If interested, please contact 
her at lauren@rustyworks.net 

http://litanyofsorrows.com/
http://litanyofsorrows.com/
mailto:litanyofsorrows@gmail.com
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Artisanal Prose 
Wisdom of the Ages: Know-

ing and Growing Your 
Characters’ Knowledge 

 

By Adele Annesi 

One of the 
joys of 
writing is 
when we 
become so 
immersed 
in creating 
the world 
of our story 
that we for-
get we’re 
working. But we can’t afford to 
check out on how much our charac-
ters know about themselves and the 
world around them. 
 
Let’s consider the things characters 
know. To some extent, they know 
themselves and their motivations, 
what’s happening around them, and 
the other characters in the piece. 
One aspect of creating a believable 
character arc is paying attention to 
the person’s (usually) increasing 
awareness of these elements and 
their consequences. While charac-
ters may not know everything they 
should know about themselves, 
their world and the others in it, 
there’s a huge difference between 
intentionally keeping a character in 
the dark and not realizing that by 
now they should know more (or 
less) than they do. 
 
So how does a writer manage a 
character’s awareness? First, we 
have to pay attention to what our 
characters know at the start of the 
story, and whether and when they 
should know more or less. To check 
your characters’ knowledge at each 
stage of the piece, ask yourself 
these questions: 
 
 

• What is this person’s age at the 
start of the narrative, and what 
age is the individual at each 
major turning point? 

 
• What will this person’s main 

stages of development be over 
the course of the story? 

 
• What does the character not 

know now that they’ll need to 
know at each new stage? 

 
• If the character doesn’t know 

something, such as why he be-
trays someone, is it due to a 
flaw that fits the character or 
because I’ve forgotten to devel-
op the person’s awareness? 

 
If you're wondering whether you’ve 
given a character more insight than 
is believable at a particular stage of 
life or point in the story, ask your-
self these questions: 
 

• Has enough happened in this 
person's life for them to know 
this, and have they paid suffi-
cient attention to realize it? 

 
• Does my prose accurately re-

flect the character’s personali-
ty, age and stage of life? 

 
To add texture to both characters 
and story, consider charting what a 
character does and doesn’t know at 
key points in the story and the con-
sequences of this knowledge or 
lack thereof. It can be daunting to 
do this for each person in your 
piece so start with your main char-
acter. 
 
Two other points to consider in 
character development are how the 
person’s voice and wisdom mature 
(or devolve) as they move through 
the storyline. This can be trickier in 
middle grade and young adult fic-
tion, where the characters usually 
start out young in age and/or ma-
turity level. Even if you're not writ-
ing for younger readers, your story 

may include a younger character 
who matures over the course of 
the piece. While maturity results 
from the passing of time, the gain-
ing of experience or both, we need 
to make sure that what the charac-
ter realizes about their life and 
how they express that knowledge 
match who they are at each main 
point in the story. 
 

Last, sometimes we don’t realize 
that we've expressed a character’s 
thoughts, emotions or dialogue 
more eloquently than the charac-
ter would at that point. So when 
we read a particularly well-
expressed insight, we need to 
make sure we haven't given the 
character more wisdom than they 
would have at that age or stage of 
life. While this is a common prob-
lem with main characters who are 
young, some protagonists are wise 
beyond their years. That’s fine, as 
long as we give the person room 
to grow and develop their insights 
at a believable rate. 
 

There's nothing wrong with hav-
ing smart characters who read that 
way at any age. But we can’t go 
on autopilot about how much our 
characters know about themselves 
and the world around them. In-
stead, we need to make sure that 
the wisdom we’ve put on the page 
matches the person's age, maturity 
level and stage of life. 
  
Happy writing! 
 

Adele Annesi is an award-

winning author, editor and teach-

er. For questions on writing, email 

Adele Annesi. 

“A person who wants to do    
something will find a way. A    

person who doesn’t will find an 
excuse.”  

Stephen Dolley 

mailto:a.annesi@sbcglobal.net?subject=a.annesi@sbcglobal.net
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CAPA Members Celebrating Success 

"Bill Rockwell has published two 
additional children’s picture 
books:  Daisy, The Puppy Who 
Loves to Run in Circles, is his first 
book illustrated by a professional 
artist, Paula Nigro Tobin.   
 
Coal for Santa Claus involves two 
children who send a piece of coal to Santa at the North 
Pole, and Santa’s response to their effort. Both are 
now available on Amazon.com and his website, http://
billrockwell.net” 
 
 
Jean Marie Rusin, independent 
author, has been recognized by 
Marquis Who’s Who Top Art-
ists for dedication, achieve-
ments, and leadership in litera-
ture. 
 
Ms. Rusin is a retired journal-
ist and independent author 
with 37 books currently in publication. Inspired to 
begin writing after her boyfriend, Gary, passed away 
tragically, Ms. Rusin published her first full-length 
work, “Father and Sons Hobby, Dreams Do Come 
True: a Gary Joe Story,” in 2003. Since then, she has 
continued to publish across genres, exploring horror, 
adventure, and erotic fiction, in addition to a 2011 
memoir, “Silky Blond Girl,” two plays, and several 
poetry anthologies. Ms. Rusin’s most recent works 
include “Haunted Woods in Connecticut,” 2015, and 
“Walkers,” 2014, and she is currently preparing her 
next book, “A Midnight Haunting,” for publication. 
All of Ms. Rusin’s books are available digitally and in 
paperback through Amazon and Barnes & Noble. 
 
An active member of the Connecticut Authors and 
Publishers Association, Ms. Rusin makes frequent 
appearances at conferences, book signings, and events, 
and is working toward gaining national recognition for 
her work. She holds a Bachelor’s degree in journalism 
and communications from Central Connecticut State 
University and a broadcasting diploma from the Con-
necticut School of Broadcasting and enjoyed a robust 
second career as a radio personality and producer for 
CBS News and CBS Radio affiliates through the 
1980s and 1990s. Ms. Rusin advises others curious 
about writing to take the plunge and share their stories 
and attributes her own success as an author to her abil-

ity to craft stories that readers will purchase and enjoy. 
She looks forward to many more years of success as a 
writer and to enjoying many years of remission from 
gallbladder cancer, which she is proud to have reached 
without chemotherapy. When she is not writing, Ms. 
Rusin enjoys volunteering with the Make-A-Wish Foun-
dation and has previously supported the March of Dimes. 

Focus on Your Target 
 

By Brian Jud 

Know potential readers 
and adjust your market-
ing strategies to more 
effectively reach them. 
 
Product design. If your 
readers are 55+ years old, 
you might produce your 
page layout with a larger 
type size and more leading. And they would probably 
prefer printed books over ebooks. 
 
Pricing. An affluent target may be willing to pay more 
for your books, so you won’t have to resort to “price-
off” specials. They may be more likely to travel, so you 
could sell to them at list price on cruise ships or airport 
stores (not just airport bookstores). A less-prosperous 
target might respond better to price incentives, and per-
haps look for lower prices at Target or Wal-Mart. 
 
Distribution. Know where your target readers shop or 
look for information on your topic. If they frequent gift 
shops, supermarkets or Petco, then have your books 
there. Distribute your children’s books to schools, day-
care centers, children’s libraries, PTOs or to the home 
schooling segment. Sell your business books to corpo-
rate buyers or appropriate associations. 
 
Promotion. What print and broadcast media are relevant 
to your target? Their age and level of education will help 
you choose the right medium as well as suitable vocabu-
lary to use in your promotional material or media ap-
pearances. Would they be more likely to respond to your 
APP on their Iphone or your book’s cover on a T-shirt? 
If they shop at Costco, then conduct your in-store events 
there.  
 
As the saying goes, “You’ll catch more fish if you fish 
where the fish are.” Know who your targets are, where 
they are, how many of them exist and why they buy. 
Then find creative ways to get to them. There are too 
many fish in the sea, so don’t let the big ones get away. 

http://billrockwell.net
http://billrockwell.net
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Bookstore Events 
 

By Eric Kampmann 

break·wa·ter: 
noun 
 
“an offshore 
structure built to 
provide safe har-
bor from the 
force of waves”  

 
 Breakwater Books in Guilford, 

Connecticut offers safe harbor for 
readers all over Connecticut and 
beyond. New owners, Richard Par-
ent and Paul Listro took the helm 
of Breakwater Books in October of 
2019. Although it might have been 
a tough time to take over a busi-
ness, Richard and Paul have had no 
trouble drawing throngs of devoted 
book lovers.   

 
 “Both Paul and I work in me-

dia,” says Richard, “and we were 
looking for a shoreline business. 
When we heard that Breakwater 
Books was for sale, we jumped on 
it. It’s a great location; there are 
fun shops nearby, the library, mu-
seums, and, of course, the beach.”  

 
Breakwater Books is known for 

its curated selection of both new 
and classic books. “We’re a small, 
independent book shop so naturally 
we can’t stock every book we’d 
like to,” says Richard, “but special 
orders books are delivered within 
just one or two days.” 

 
Breakwater Books makes it super 

easy to order books online. Their 
website browsing page at  Break-
water Books is way more satisfy-
ing than shopping a big brand 
store. Buying a book at Breakwater 
makes you feel good, knowing 

you’re supporting an independent 
bookshop. Curbside pickup is 
offered  for those who are still 
uncomfortable with shopping in-
doors.   

 
“We also offer delivery for 

those who can’t get to the store,” 
says Richard. “During the pan-
demic, especially, many of our 
senior customers enjoyed a book 
recommendation and home deliv-
ery.”  

 
 Breakwater’s shoreline loca-

tion makes it a perfect Indie 
Bookshop to visit before summer 
is out. You’ll want to put this one 
at the top of your summer bucket 
list. A fun art shop, clothing bou-
tiques, a hardware store, restau-
rants, and the Guilford Free Li-
brary are all within walking dis-
tance. Or, if you prefer, take your 
new beach read, grab some lunch, 
and take the short drive up Route 
1 to Hammonassett Beach State 
Park.  

 
 If you’re taking the kids, con-

sider signing up for a walking 
tour (by appointment) of the his-
toric Guilford Green. The guided 
walking tour shares the history of 
the green and stories of the Na-
tive Americans, New England 
slavery, and the Salem Witch Tri-
als. Visit the Henry Whitfield 
Museum, a beautiful granite-built 
home, dating back to 1639.    

    
 The pandemic might have put 

a lid on many of the live events 
Richard and Paul had planned, 
but things are looking up. “We 
are looking into having live 
events again,” says Richard, “but 
we’re going to be cautious. We 
partner with the Guilford Free 
Library for author readings and 
book discussions. I have to say, 
we’re so fortunate to have a com-
munity that supported us through-
out the pandemic.”  

 
 

Connecticut’s Indie 
Bookshop Trail: 

Breakwater Books in 
Guilford 

 

By Karen Elizabeth Baril  

Some of the authors Breakwater 
Books have hosted, are David Al-
len Sibley, author of What it’s Like 
to be a Bird, and the late, Paul 
Kalanithi, author of When Breath 
Becomes Air.  

 
 Breakwater books is located at 

81 Whitfield St, in Guilford, Con-
necticut on the town green. Hours 
are 10am to 6pm, Monday to Sat-
urday and 11am to 5pm, Sundays. 
Visit their website at https://
breakwaterbooks.indielite.org/  

Years ago, publishers considered 
most bookstore-related events to be a 
colossal waste of time, particularly if 
the author was not a major celebrity. 
How times have changed. Today, 
many bookstores encourage events 
and even employ event coordinators. 
It doesn’t seem to matter whether the 
author is well known or not. And 
often these events can be extremely 
successful, but not always. There are 
a few rules you ought to follow in 
order to save yourself the embarrass-
ment of having no one else come. 
First, work very closely with the 
storeowner or event coordinator. 
Find out what works for them and 
follow their advice. Second, if you 
are doing an event in your 
hometown, make sure you invite 
people you know. Send out written 
invitations and scribble a personal 
note on it. Third, if you are away 
from home, try to do the event after 
doing television or radio where you 
can promote the appearance. Fourth, 
make sure books get there on time 
and just in case, have a supply in 
your car. And finally, encourage the 
store to promote your book in-store 
at least a week before your appear-
ance. This is grassroots marketing 
and when it is handled professional-
ly, it can help build recognition and 
sales. 

https://breakwaterbooks.indielite.org/browse/book
https://breakwaterbooks.indielite.org/browse/book
https://breakwaterbooks.indielite.org/
https://breakwaterbooks.indielite.org/
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        CAPA CENTRAL (Avon) 
         (All meetings run from 10:30—11:30 am. Watch them live and  ask questions of the speakers. To be  
                   a speaker of for more info contact BrianJud@bookapss.org) 

    August 21: Jim Alkon: Painless Marketing Tips for Authors  
        September 18: Adele Annesi: What to Know About Submitting Your Writing        
              Project Directly to Publishers 
 
                                             CAPA SOUTHEAST (Groton) 
        (All meetings run from  6:30 —7:30 pm. Watch them and  ask questions of the speakers. For more 
    info contact Patti Brooks, patti@pattibrooksbooks.com) 
      August 16: Trevann Rogers: Writing a Short Story 
  September 20: Speaker and topic to be announced 
 
                                  CAPA SOUTHWEST (Shelton) 
           (All meetings run from  6:30 —7:30 pm. Watch them live and ask questions of the speakers. For   
   more info contact Joe Keeney, jkeeney9267@spamarrest.com) 

        August 9: Katherine Pickett What to Look For and What to Stay Away From 
  September 13: Speaker and topic to be announced 

Schedule of Upcoming Meetings (Until the meeting sites reopen, these will all 
be virtual meetings. Links will be sent prior to each meeting.) 

Tips for Selling to Non- 
Bookstore Buyers  

 
By Guy Achtzehn  

Book Marketing Tip 

There 
are two 
basic 
ways to 
compete 
and 
prosper 
in any 
market 
seg-
ment: 1) 
have a 
strong 
differen-
tiation strategy, or 2) be a low-cost 
producer. If you are not different, 
you must have low prices. If you 
have high prices, you must be dif-
ferent.  
 
Understanding your competition 
and knowing how it changes by 
market segment is important to es-

tablishing a leadership position in 
your niche. It begins with simple 
research, as described in the next 
section. How do their prices com-
pare to yours, and why?  
 
Once you understand how your title 
fits into this array of existing alter-
natives your points of difference 
should be obvious. If not, you may 
have a “me-too” book and your 
strategy might rely on positioning to 
create a difference in the minds of 
your prospects. But if you have a 
simple idea that separates you from 
your competition -- and you have 
the credentials to make this concept 
real and believable -- you can create 
a marketing program to build a 
profitable business.  
 
TIP: Competition is made up of 
many different publishers, with dif-
ferent costs and goals, and du-
plicating their strategies may be 
disastrous. You will be more suc-
cessful if you perform activities that 
are different from those of your 
competitors, or perform the same 
tasks better  

Contact Guy Achtzehn at The Pro-
motional Bookstore, 
guy@msgpromo.com or (717) 846-
3865. Provide your APSS member-
ship number for a 10% discount on 
promotional items 

Ask yourself two questions, the 
answers to which could make 
you more successful in the re-
mainder of this year. First, 
“Wouldn’t it be great if this year 
I …?” The second is, “But I 
can’t because …” For example, 
“Wouldn’t it be great if I could 
sell X00,000 books in large, non
-returnable quantities? But I 
can’t because I don’t know 
how.” The answer to the first 
question sets your objective and 
the answer to the second points 
out the obstacle(s) to overcome 
so you reach your goal.  
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CAPA 
P. O. Box 715 
Avon, CT 06001-0715 

Free Virtual Meetings 
In August 

Brian Jud conducts free consulta-
tions every Tuesday (3:30 – 4:30 
pm ET). He will answer your ques-
tions about non-bookstore market-
ing, and book marketing in general. 
The link for these consults is https://
zoom.us/j/3671572517 
 
August 9 (6:30 pm ET): “Editors: 
What to Look For and What to 
Stay Away From,”  by Katherine 
Pickett. Katherine shows you what to 
look for and what to avoid when you 
hire your next editor. The link to 
attend is; https://us02web.zoom.us/
j/6762224705 
 
August 16 (6:30 pm ET): Writing 
a Short Story: Catching the 
Wave, by Trevann Rogers. In 
this workshop, participants will learn 
the fundamentals of short story writ-
ing. The link to attend is; https://
us02web.zoom.us/j/6762224705 
 
August 18 (6:30 pm ET): “How To 
Sell Books To The Gift And Out-
door Markets,” by David LeGere, 
a publishing professional with four-
teen years of experience in the US, 
specializing in the trade nonfiction, 
gift, and outdoor markets. The link 
to attend is https://zoom.us/
j/3671572517 
 
August 21 (10:30 – 11:30 am ET):  
Painless Marketing Tips for Au-
thors,” by Jim Alkon, Editorial Di-
rector, Booktrib. This session will 
help authors match budgets, market-
ing elements and expectations, and 
provide some ideas of options and 
opportunities that might help them 
get a marketing lift. The link to at-
tend is; https://us02web.zoom.us/
j/6762224705 
 

Monthly Media Tip 

You may appear on a show with other guests, with several people to be inter-
viewed together. Panel discussions create new challenges since you are shar-
ing the limelight with others who may or may not be as accommodating as 
you. 
 
  You don't want to come to blows, but if you disagree, you can respectfully 
disagree, and that makes for better television.  
            Benita Zahn 
 
Find out ahead of time if you will be on with others or by yourself so you will 
not be caught off guard when you walk on the set. If you are appearing with 
others, ask if it will be a point-counterpoint debate or discussion, or a sharing 
of information. In any event, do not be led into arguments for which you are  
not prepared. You may speak your mind, but make your points politely.  
 
After the introductions, each of you will have the chance to make an opening 
statement, or a general question will be posed to begin the discussion. You 
will be asked to describe your position and then defend it against the ques-
tioning of panelists or callers with opposing views. 
 
Those sharing the panel with you have their own agendas and may try to 
communicate them at your expense, particularly if your viewpoint is different 
from theirs. Do not allow yourself to be taken in by someone whose objective 
is to use you for his or her own purposes. Also, do not repeat an opposing 
theory, thereby playing into his or her hands. Play off the others’ comments, 
making the transition into your agenda. 

https://zoom.us/j/3671572517
https://zoom.us/j/3671572517

