
As Director of Benefits for Gartner, 
Bill Pokluda manages the strategy 
and implementation of a wide range 
of health, life, disability and well-
ness programs supporting employ-
ees across the globe. He didn’t start 
out to be a benefits specialist, a 
manager or an author, but his educa-
tion and professional experience 
provided the perfect combination for 
success in those fields.  
 
 After he graduated from William 
Paterson University with a BA in 
Psychology, Pokluda worked in the 
mental health field for several years. 
Then he went to work for a health 
insurance company. During his ten-
ure there he went back to school at 
night, earning an MBA from Uni-

versity of 
Connecti-
cut. After 
several ca-
reer moves 
within the 
benefit ser-
vices indus-
try, he 
joined Gart-
ner in 2014. 
Specializing 
further, Pokluda studied to become 
a Certified Employee Benefit Spe-
cialist and then took a second exam 
to qualify as a Fellow of the Inter-
national Society of Certified Em-
loyee Benefit Specialists (ISCEBS). 
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Famous playwright Anton Che-
khov once said, “Don't tell me the 
moon is shining; show me the glint 
of light on broken glass.” 
 
He was talking about “show, don’t 
tell.” This technique is one of the 
most frequently given pieces of 
advice among writers. But it can be 
difficult to follow — especially if 
you don’t know what it means! 
Many approach “show, don’t tell” 
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with descrip-
tion in mind. 
However, 
the tech-
nique is far 
more de-
tailed and 
complex 
than that. 
Join Eileen Albrizio as she shows 
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Continued on page 6 



CAPA Board of Directors 
 

CAPA Officers’ & Board Members’ Contact Information 
 

Founder       Brian Jud    brianjud@comcast.net 
Co-Founder (CAPA)            Jerry Labriola            Labriola00@aol.com 
President      Robyn-Jay Bage  rjbage@comcast.net   
Vice President     Elsa Kurt    authorelsakurt@gmail.com 
Treasurer      Brian Jud    brianjud@comcast.net 
Secretary           Position Open 
Immediate Past President Dennis Schleicher      dennisschleicher@me.com   
Newsletter Director   Brian Jud         brianjud@comcast.net 
   Meet-A-Member Articles  Joe Keeney               jkeeney9267@spamarrest.com 
   Meet-A-Member Articles  Patti Brooks   patti@pattibrooksbooks.com 
   Meet-A-Member Articles  Linnea Dayton           linneadayt@aol.com 
SECAPA Director   Patti Brooks   patti@pattibrooksbooks.com 
SWCAPA Director        Joe Keeney               jkeeney9267@spamarrest.com 
Program Director    Brian Jud    brianjud@comcast.net 
Membership Director  Corey Toomey  coreytoomey1@gmail.com 
Website Director    Robyn-Jay Bage  rjbage@comcast.net 
Publicity Director    Liz Delton     liz@lizdelton.com 
Networking Director       Position Open 
Special Events Director       Position Open 
Past-President, Advisor        Roberta J. Buland       rjbuland@comcast.net 
Past President, Webcasting  Steve Reilly   sriles40@aol.com 

Article Submission 
 

 The Authority welcomes articles 
written by members. Here are our 
guidelines.  
 
 Topics may cover any aspect of 
writing, publishing and marketing. 
Your personal slant on this is of in-
terest to all of us and welcome. 
 
 Articles should be no longer than 
400 words. If the article is longer, 
the editors reserve the right to reduce 
the size or divide it into sections that 
would be run in successive issues. 
  
    All articles will be edited. Submit 
single spaced with no built-in for-
matting. Submit articles to Brian Jud 
at brianjud@comcast.net.  
 
 Send submissions for the Meet-A
-Member column to Joe Keeney at 
jkeeney9267@spamarrest.com or    
Barbara Meredith dbmeredith 
@charter.net 
 

ARTICLES ARE DUE BY THE 
28TH OF THE MONTH Editor—Brian Jud, Meet-a-Member Column—Barbara Meredith and Joe Keeney, 

Copy Editor—Deborah Kilday, Staff Photographer—Deborah Kilday,   
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June 2022 SWCAPA 
Report  

 

By Joe Keeney 

Fifteen  members 
attended the 
SWCAPA meeting 
held on June 13th. 
Brian Jud spon-
sored the Zoom 
meeting. 
 
Author Bobbie Hinman’s talk was 
on The Five Most Common Mis-
takes Made by Children’s Book 
Authors. Among the topics she 
covered are developing your idea, 
understanding the story arc and 
structure, writing meaningful dia-
logue, understanding tense, choos-
ing a narrator and more. 
 
Her new book, How to Master the 
Art of Writing Children’s Books hit 
the #1 new release on Amazon 
while still in the pre-order stage. 

SWCAPA Speaker:  
July 11, 6:30 pm  

 

Using Interviews to Create 
Excitement About Your 
Book, by Author Elsa Kurt. 
You discovered how difficult 
it is to create excitement about 
your book using the regular 

advice. Get 
ready for an 
inexpensive 
concept that 
can even make 
you a blip on 
the literary 
world’s radar. 
 
Elsa will share what interview-
ers look for in a guest, how to 
present yourself to interviewers, 
AND how to give the best possi-
ble interview. This includes tips: 
your presentation, technical as-
pects, and how to use your inter-
view to increase fans and fol-
lowers. reaching nearly 8 billion 
views.  
 
The link for the meeting: https://
us02web.zoom.us/j/6762224705 

She is also the author of the suc-
cessful bestseller, How to Create a 
Successful Children’s Picture 
Book, in which she delves into the 
topics of self-publishing and mar-
keting. 
 
Bobbie is a former elementary 
teacher and the author of five chil-
dren’s picture books. Her articles 
have appeared in the Independent 
Book Publisher’s Association 
(IPBA) magazine and many blogs 
and interviews. Reach Bobbie at 
www.bestfairybooks.com 

https://us02web.zoom.us/j/6762224705
https://us02web.zoom.us/j/6762224705
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Meet A Member 
   

Continued from Page 1 

 
 After gaining a wealth of 
knowledge, experience and suc-
cess working in the realm of 
health and wellness, Pokluda 
wanted to share his proven strate-
gies for managing wellness pro-
grams with other benefits profes-
sionals. His Workplace Wellness 
Strategies That Work: How to sus-
tain your company’s wellness 
edge, first published in 2014, 
takes many of the best ideas and 
most successful solutions shared 
by benefits professionals and con-
solidates them in a single source. 
With the data to support his con-
clusions, he shows how benefits 
professionals can avoid 
“reinventing the wheel” when they 
set up health and wellness pro-
grams. And again with data to 
back up his advice, Pokluda advo-
cates thinking of the money a 
company spends on health bene-
fits not as an expense but as an 
investment in the organization. 
 
 In his second book about 
health and wellness benefits, 
Pokluda addresses a different au-
dience — the employees who are 
offered benefits through their em-
ployer. Maximize Your Health 
Insurance: Keep more money in 
your pocket helps readers become 
smart, informed consumers, 
choosing and using their employee 
healthcare benefits to produce the 
best results for their family. Up-
dated to stay current and now in 
its fourth (January 2022) edition, 
the book combines the features of 
a buyer’s guide and owner’s man-
ual, full of step-by-step advice and 
checklists on important health in-
surance topics. Here are a few ex-
amples:  
 

Artisanal Prose 
“Selecting and Working 

With Editors” 
 
 

By Adele Annesi 

Continued on page  5 

More writ-
ers than 
ever are 
seeking 
profes-
sional edi-
tors to 
help revise 
and polish 
their pro-
jects be-
fore publication. This is a valid 
option regardless of whether you 
plan to query literary agents and go 
the traditional publishing route or 
query publishers directly. Choosing 
an editor is also important (maybe 
even more so) if you decide to pub-
lish your own work through one of 
the many available platforms or if 
you choose a hybrid of these op-
tions. 
 
As you consider the next steps to 
bring your project to publication, 
keep in mind that there are essen-
tially three types of editors — 
proofreaders, line or content edi-
tors, and development editors. Here 
is an overview of each: 
Proofreaders check for errors in 

spelling, grammar and punctua-
tion, plus sentence order and 
flow. 

Line or content editors check these 
elements and read for the con-
tent of the work, for example, 
whether the sections flow 
smoothly and make sense, 
whether there are gaps, and 
whether there are questions 
that, left unanswered, will con-
fuse the reader.  

Development editors may do some 
proofreading and line/content 
editing, but they focus mainly 
on the overall work and the 
craft elements that go into it. 

They pay special attention to 
where the project needs fleshing 
out, whether elements should be 
added or deleted, and whether the 
story is structured properly and 
sufficiently developed to grasp 
and hold the reader’s attention. 

 
Regardless of which publishing route 
you choose, if you work with an edi-
tor prior to submitting your work for 
publication, including the editorial 
staff of a print-on-demand (POD) 
publisher before they publish your 
work, do a what-if and/or pro-con 
scenario for each type of editor to see 
which could best suit your needs and 
budget. Some initial questions to ask 
are: 
 
• How long have you been an edi-

tor? 
• Are you also a writer? 
• Which authors/publishers have 

you worked with? 
• What type of editing do you do? 
• What is your experience with my 

genre? 
• Can you supply a (free) sample 

edit? 
• What is your pricing? 
• What is your turnaround time? 
• How do you communicate—via 

email, corrected pages, Zoom, 
another way, or some combina-
tion of these? 

 
Once you decide to work with an edi-
tor, consider these tips to maximize 
your investment: 
 
First, do as much revising and polish-

ing of your project as possible 
before sending it to an editor. 
This will give you a better under-
standing of and more control 
over your project. It can also re-
duce the amount of time and 
money you spend having some-
one else do the work. 

 
Get quotes from two or three differ-

ent editors for comparison. Ask if 
the editor charges by the hour or 

Continued on page  6 
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22 Ways To Generate 
More Book Sales Today 

 

By Brian Feinblum 

CAPA Summer Picnic 
August 20 

I capped the number of ways to im-
prove your book sales at 22 for this 
blog post. The truth is there could 
be twice as many factors that would 
help you yield higher sales, but we 
need to start and stop somewhere. 
Certainly, if you do even a third of 
these 22 things well, you will most 
certainly see a significant jump in 
your book sales. No need to strive 
for perfection or to be as compre-
hensive as possible here --- just be 
good, consistent, and focused in 
your efforts.  Let’s start by exam-
ining these 22 areas: 
  
Do you have the right attitude and 
optimistic mindset to market your 
book? If you are not positive, con-
fident, creative, and hungry just 
pack this up now.   
 
Do you take ownership of your 
book’s success? It’s up to you- and 
no one else- to make sure your 
book doesn’t die. Even if you have 
a publisher- or you hire a marketer, 
it’s your domain. You must man-
age others, execute tasks, and be 
immersed in things.   
 
Are you open and able to learn 
new skills and things that will en-
hance your chances to succeed?  
 
Do you set goals and apply metrics 
to evaluate the results?  What gets 
measured, gets improved.   

Did you set aside a budget of time, 
money, and mindshare to properly 
market your book?  
 
Did you reach out to book review-
ers and send out advance review 
copies (ARCs) at least 3.5 months 
prior to your publication date?   
 
Did you join Goodreads and do 
you participate actively?  
 
Did you do some book giveaways, 
such as on LibraryThing.com or 
Goodreads?  
 
Do you have a functioning, clean, 
up-to-date, complete website? 
Will you update it regularly?  
 
Have you applied to as many book 
awards as you are eligible to en-
ter?  
 
Have you sought testimonials for 
your book -- to go on your book 
cover, inside your book’s first few 
pages, social media, website, and 
marketing materials?  
 
Did you make your book available 
for sale on all retailers, including 
Amazon Barnes & Noble, 
Walmart, Books-A-million, KO-
BO, indiebound.org, etc.?  
 
Have you made the book available 
in as many appropriate formats as 
possible: hardcover, trade paper-
back, mass market, e-book, and 
audiobook?  
 
Are you regularly posting to sev-
eral social media platforms?  
 
Are you making daily attempts to 
strategically get more followers 
and connections to your social 
media platforms?  
 
Have you committed to signing up 
for, or buying, the things you 
need, from MailChimp and Excel, 
to writer association memberships 
and attending writer conferences?  
 

Have you committed to acquiring 
additional skills needed to market 
yourself, including hiring a mar-
keting coach, professional con-
sultant, or book publicist?   
 
Have you created targeted email 
pitches for the types of people 
you’ll need to approach, such as 
one for seeking speaking engage-
ments; another for pitching your-
self to the local news media; an-
other to friends and family to get 
them to buy and or sell your 
book?  
 
Did you create a business card?  
 
Do have a catchy tagline to put 
on your site, social media, emails, 
press release, business card, etc?   
 
Do you have a strong press kit 
written and designed?  
 
Have you received media coach-
ing and practiced by doing mock 
interviews? 

CAPA is 
reinstating 
our (now-to
-be-annual) 
2022 Sum-
mer Picnic 
on August 20. After a long hiatus, 
let’s get together from 10:30 am – 
12:30 pm and have another fun 
time. Everyone is invited – mem-
bers, families, and friends. This 
will be at Sycamore Park in the 
woods behind our normal meeting 
room. 
 
CAPA will provide sandwiches 
and soft drinks. You can help by 
providing a sides dish, salad or 
dessert. We’ll have a sign-up list 
soon, so we have a good assort-
ment of everything. More info to 
come.  
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Artisanal Prose 
 

Continued from page three 

a flat rate. Ask if they provide a sample edit of the 
first several pages of your project at no charge. 

 
Once the editor returns the sample pages, make sure 

the feedback matches your style and vision for the 
project, and that the pages were returned on time. 

 
Have at least one conversation before deciding on an 

editor to get a sense of whether the person's com-
munication style and work ethic match yours. 

 
Ask for a sample services agreement to see how the 

editor will handle your intellectual property, and 
make sure to read the agreement carefully and ask 
questions if you have any. 

 
Hiring an editor means initiating a working relation-
ship, and good working relationships include transpar-
ency and clear communication. Both qualities are 
needed to yield the best and most polished project for 
publication. 
 
Happy writing! Adele Annesi is an award-winning 
author, editor and teacher. For questions on writing, 
email Adele Annesi. 

Liz Delton published her 15th 
book on June 24th, with her new 
novella, The Mechanical Masquer-
ade, about a girl trying to discover 
who broke into her father's clock 
shop and attempting to get into the 
most elite Midsummer ball in the 
city. It's part of a series called Sea-

sons in Soldark, standalone steampunk novellas each 
with a holiday/seasonal theme. 
 
Frank Jodaitis said, “I just received the 
copyright for my book, Hail and Fare-
well: A Vietnam Era Memoir. It is a 
656-page book covering the time be-
tween the JFK Assassination and Nix-
on's resignation. I haven't done much 
with marketing the book. It is on Am-
azon and Barnes and Noble as an E 
book. It also is available as a soft cover book on Book-

CAPA Member Celebrating Success 

baby Book Shop. There are twenty-five copies of the 
book in circulation which generated a few four- and 
five-star reviews. There weren't any less than four.” 
 
According to Noreen Grice, “The June 2022 issue of 
Physics Today features a review of my most recent as-
tronomy book, Touch the Stars 5th edition. The review 
is written by Chelsea Cook who reads Braille and got 
interested in astronomy as a young student when she 
read an earlier edition of Touch the Stars. She brought 
that book with her to college and used it in her astrono-
my course and graduated with honors in physics from 
Virginia Tech. The book review is titled, “The Uni-
verse at Your Fingertips” and can be read online at 
HTTPS://doi.org/10.1063/pt.3.5021 
 
Bill Curatolo, writing as O’Neill 
Curatolo, published a non-fiction 
piece titled “I’ll Take a Pass on the 
Curried Mutton, Thank You” in the 
most recent issue (#30) of Sherlock 
Holmes Mystery Magazine. This 
piece takes a scientific look at how 
one might mask the taste of a poison, in the context of 
a poisoning in the Sherlock Holmes story “Silver 
Blaze”. This is the fourth science-based somewhat 
tongue-in-cheek article that he has published in 
SHMM. 

How to Build Your Author Platform and 
Launch a Stellar Book Marketing Campaign 

 

July 27 (7:00 pm ET) By Jeniffer Thompson 

. Personal branding is the power of 
author marketing combined with 
author platform. A powerful au-
thor brand includes three key ele-
ments: authority, personal style, 
and online visibility. Personal 
branding is the thing that makes 
you shine, that attracts readers to 
you, and sells books. In this class, personal branding 
expert, Jeniffer Thompson demystifies the secrets of 
personal branding and provides practical tools for creat-
ing a powerful, sustainable marketing road map that will 
guide the next five years of your publishing career. You 
will learn how to connect the dots of your success, de-
velop a professional, trustworthy brand story and launch 
your career to a higher level. Plus, she shares the three 
pillars of successful book marketing and shows you 
how to get started today.  The link to register is  https://
bit.ly/3y9w1M2 

mailto:a.annesi@sbcglobal.net?subject=a.annesi@sbcglobal.net
https://doi.org/10.1063/pt.3.5021
https://bit.ly/3y9w1M2
https://bit.ly/3y9w1M2


The Authority                        page 6     

July 16 Speaker 
Continued from Page 1 

through example how to build story 
and character through sensory de-
tails and actions rather than exposi-
tion. She will cover important is-
sues such as point of view (POV), 
tense, passive voice, and how to 
build an emotional connection with 
the characters that will immerse 
your readers into the story.  

Why it’s important to take the time 
to evaluate options for employee 
contributions, copays and other 
criteria when you first choose an 
employee health insurance op-
tion, or when you decide wheth-
er to switch plans during the an-
nual open enrollment period 

 
 What year-end actions to consider 

in order to get the full benefit of 
your coverage before a new an-
nual deductible period starts 

 
 How to appeal if a claim is denied 

or paid incorrectly  
 
 How to get the most benefit from a 
heath care spending account 
 
Pokluda lives with his family in 
Fairfield, where, when he isn’t hard 
at work for Gartner or writing or 
marketing a book, you might see 
him kayaking the local lakes or 
rivers or Connecticut Sound. He 
joined CAPA in 2021 and would 
love to meet other members willing 
to share their expertise and experi-
ence to help him reach a broader 
audience for Maximize Your Health 
Insurance. You can reach him via 
LinkedIn.com (William Pokluda) 
or by email at 
bill.pokluda@gmail.com.  
 

Meet A Member 
   

Continued from Page 3 

Do you 
have a 
book 
inside 
you that 
is dying 
to get 
out?  
Do you 
know what you want to write but 
can‘t get your ideas out of your 
head and onto paper?  
 
Are you tearing your hair out, try-
ing to write your book? Or are you 
one of the many thousands of peo-
ple who have started writing a 
book but can‘t get past chapter 1?  
You are not alone, my friend. Mil-
lions of people don‘t finish writing 
a book.  
 
But it isn‘t your fault. Marketing 
guru Seth Godin described this af-
fliction in his book, The Dip: A Lit-
tle Book That Teaches You When to 
Quit (and When to Stick). People 
start grand plans with noble inten-
tions. Then they hit a dip, and they 
don‘t finish. Does this sound like 
you?  
 
You decide you want to play the 
guitar. You tell everyone you 
know. You take a few lessons. You 
progress. Eventually, you hit a plat-
eau, where you see little to no im-
provement. You practice for hours 
and spend money on lessons, but 
you still can‘t play anything for 
your friends without dying of em-
barrassment. You give up.  
 
People hit this wall in almost eve-
rything they do—from trying to 
lose weight, to creating impossibly 
long to-do lists, to saving money 
for retirement. The people who suc-

Why You Must Write 
Your Book  

 
By Dan Janal 

ceed find a way to persevere when 
things get tough (or when you hit a 
dip/plateau).  
 
The same is true with writers. They 
tell everyone they are going to write 
a book. Everyone congratulates 
them. The writers write a few chap-
ters until they hit a wall.  
 
Then one of several things happens: 
They give up because, frankly, writ-
ing a book takes time, energy, and 
discipline. Or they break through 
―the dip‖ and cross over to the oth-
er side.  
 
Perhaps they found a coach who 
inspired them. Maybe they found a 
writing partner who cowrote the 
book or ghostwrote it for them. 
Maybe they developed a new mind-
set to help them overcome beliefs 
holding them back.   
 
Listen to what one of my webinar 
clients wrote to me—mind you, 
she‘d written two books:  
I have gotten 60 percent of my first 
draft done. Have lost energy, feel 
discouraged. How can I create a 
plan that will help me finish? It 
feels like a daunting task; I need to 
cut it down to size. I know that 
sounds SIMPLE, but it is not 
EASY.  
 
Has this happened to you?  
 
Relax! You are not alone. I‘ll show 
you many solutions you can use to 
overcome procrastination and con-
quer your limiting beliefs so you 
can write and finish your book.  
I‘ll also provide you with many 
tips, tools, and exercises to help you 
start—and finish—your book. Eve-
rything you need to write your book 
is in this book. I will be your book 
coach, providing you with exercises 
and a new mind-set to push you 
through the dip so you can finish 
your book and start making your 
dreams come true.  
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        CAPA CENTRAL (Avon) 
         (All meetings run from 10:30—12:00 pm Attend in-person meetings at the Avon Senior Center.  
   To be a speaker of for more info contact BrianJud@bookapss.org) 

  July 16: Eileen Albrizio describes why writers should “show, not tell” (In-person meeting) 
  August 20: Summer Picnic, Sycamore Park, Avon for CAPA members, family and guests 
 
 
                                             CAPA SOUTHEAST (Groton) 
        (All virtual meetings run from  6:30 —7:30 pm. Watch them and  ask questions of the speakers. For 
   more info contact Patti Brooks, patti@pattibrooksbooks.com) 
     July 18: Speaker and topic to be announced  
     August 15: Speaker and topic to be announced  
 
 
                                  CAPA SOUTHWEST (Shelton) 
           (All virtual meetings run from  6:30 —7:30 pm. Watch them live and ask questions of the speakers.  

   For more info contact Joe Keeney, jkeeney9267@spamarrest.com) 
  July 11: Using Interviews to Create Excitement About Your Book, by Elsa Kurt.  
  August 8: Speaker and topic to be announced  

Schedule of Upcoming Meetings (Unless otherwise noted, these will be virtual 
meetings at https://us02web.zoom.us/j/6762224705 ) 

My Harrowing 
Experience Publishing 
My Debut Doomsday 

Thriller 
 

By Ronald Roman 

cially the “academic,” nobody 
reads.  Let’s face it: Literary reader-
ship worldwide, not just in Ameri-
ca, is receding every day courtesy 
of cell phones, automation—you 
name it.  That said, I figured why 
not take a crack at the fiction 
world?  Here’s what happened…. 

 
My 88,500-word 

apocalyptic/
doomsday thriller 
Of Ashes and Dust 
was completed a 
few years ago. 
Next up in the bat-
ter’s box would be 
finding a good 
developmental 
editor.  I did.   

 
Actually, the manuscript was de-

cently error-free (though hardly 
perfect; a colleague had proofread 
it), but still needed a professional 
going-over.   

 
Expecting to pony up more than a 

thousand bucks, I found a real pro 
for only $297.  (If anyone wants the 

Brian Jud 
asked for sub-
missions re-
garding per-
sonal experi-
ences with 
book publish-
ing.  Well, 
here goes 
mine…. 

 
After a long career spanning 

over four decades as college and 
university professor of English 
and the humanities, I jumped 
into the fiction fray.  As an aca-
demic, I’ve published a zillion 
articles about travel, op-ed, and 
academic topics in regional, na-
tional, and international publica-
tions.  Much of this stuff, espe-

specific reference, contact me pri-
vately; I don’t know if it’s against 
CAPA policy to include “free” 
business references.)   

 
My “pro” was a real steal.  Great.  

Perhaps the fee was low because 
she considered the manuscript al-
ready to be in good shape.  Don’t 
know.  Anyhow, next up was a pro-
fessional critique of my query and 
synopsis, one and three pages, re-
spectively.  My developmental gal 
recommended a specific 
“specialist” for only $50.  Another 
great steal.  (OK, OK, it was a cou-
ple of years ago; prices have proba-
bly gone up, I know.)  Though I had 
both items previously examined by 
two friends (each five times on 
TNYT Best-Seller List—apiece!--
and both proffering contradictory 
advice to boot!), the “specialist” 
really polished them up. 

 
OK, now the fun part.  It took me 

two weeks shy of two years to land 
a traditional publisher: Histria 

Continued on page  8 
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CAPA 
P. O. Box 715 
Avon, CT 06001-0715 

My Harrowing Experience 
Publishing  

 

Continued from Page 7 

Old State House Farmer’s Market,  Hartford    Jul 8  10:00 am – 2:00 pm 
Bethel Craft Summerfest                                   Jul 9 10:00 am – 4:00 pm 
The Hive Chester Artist Pop-Up                       Jul 10  10:00 am – 1:00 pm 
Guilford Craft Expo                                          Jul 15 all-day 
Old State House Farmer’s Market, Hartford     Jul 15  10:00 am – 2:00 pm 
Hebron Farmers’ and Artisan Market               Jul 23  9:00 am – 12:00 pm 
Stamford Arts Festival at Harbor Point            Jul 23  10:00 am – 5:00 pm 
Peruvian Fest, Downtown Norwich                  Jul 24  2:00 pm – 6:00 pm 
New England Taco Festival, Guilford              Jul 30  11:00 am – 8:00 pm 
Cromwell Creative District Summer Fest        Jul 30  12:00 pm – 7:00 pm 
 
North Branford Potato & Corn Festival          Aug 4  5:00 pm – 10:00 pm 
Groton Annual Outdoor Market                      Aug 6  9:00 am – 2:00 pm 
Stonington Village Fair, Naugatuck               Aug 13  9:00 am – 5:00 pm 
Clinton Summer Fair                                      Aug 13  10:00 am – 8:00 pm 
Mystic Outdoor Art Festival                          Aug 13  10:00 am 
Shoreline Jewish Festival, Guilford               Aug 6  11:00 am – 4:00 pm 
Podunk Bluegrass Festival,  Goshen              Aug 11  1:00 pm – 11:00 pm 
Made in Connecticut Expo         Aug 14  12:00 pm – 5:00 pm 
Hartford County 4-H Fair                              Aug 19  8:00 am – 9:00 pm 
Legacy Car Show,  North Haven                   Aug 21  10:00 am – 4:00 pm 
Dream Ride Experience, Farmington            Aug 26  3:00 pm – 10:00 pm 

Books/Las Vegas.  I was told that a 
reason I was accepted was my 
“willingness” to hire a publicist.  No 
kidding.  We all know these days 
even the NYC Big Boy publishing 
houses don’t pay (much) to publicize 
new writers, eh? 

 
Fast-forward: I went through 65 

publishers and more than that many 
agents.  Don’t despair (unless you’ve 
already surpassed that many!).  And 
subscribe to QueryTracker.  They’ll 
simply your querying process.  Im-
mensely.  See y’all at the August 
picnic.     

 
Contact Ronald at 

ron_g_roman@hotmail.com 
 
   

CAPA’s Co-op Connection 

Many of these recur weekly. Check their websites for dates and more infor-
mation. If you would like to join the CAPA Board to help coordinate these 
events with other CAPA members please contact BrianJud@comcast.net 

mailto:ron_g_roman@hotmail.com


 



Listen to what one of my webinar clients wrote to me—mind you, she‘d written two books:  
I have gotten 60 percent of my first draft done. Have lost energy, feel discouraged. How 
can I create a plan that will help me finish? It feels like a daunting task; I need to cut it 
down to size. I know that sounds SIMPLE, but it is not EASY.  
 
Has this happened to you?  
 
Relax! You are not alone. I‘ll show you many solutions you can use to overcome procrasti-
nation and conquer your limiting beliefs so you can write and finish your book.  
I‘ll also provide you with many tips, tools, and exercises to help you start—and finish—your 
book. Everything you need to write your book is in this book. I will be your book coach, 
providing you with exercises and a new mind-set to push you through the dip so you can 
finish your book and start making your dreams come true.  
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Listen to what one of my webinar clients wrote to me—mind you, she‘d written two books:  
I have gotten 60 percent of my first draft done. Have lost energy, feel discouraged. How can I create a plan that will help 
me finish? It feels like a daunting task; I need to cut it down to size. I know that sounds SIMPLE, but it is not EASY.  
 
Has this happened to you?  
 
Relax! You are not alone. I‘ll show you many solutions you can use to overcome procrastination and conquer your limit-
ing beliefs so you can write and finish your book.  
I‘ll also provide you with many tips, tools, and exercises to help you start—and finish—your book. Everything you need 
to write your book is in this book. I will be your book coach, providing you with exercises and a new mind-set to push 
you through the dip so you can finish your book and start making your dreams come true.  
 
Here’s My Big Promise to You  
You can write a book you are proud of and a book that helps you reach your business goals. I won‘t say it is easy, but it 
can be done with less stress and more focus than you can possibly imagine. I‘ll show you how to make writing your 
book as easy as child‘s play.  
When you were a kid, did you have a paint-by-numbers kit? Many people in my book-writing seminars did. When I 
asked them what they liked about it, they said:  
 
- I knew what to do.  

- I didn‘t have to worry about what color to choose.  

- I would have a nice picture when I finished.  

- I had a structure.  

- It was fun.  

- I couldn‘t paint without it.  
 
I‘d add one other benefit to the paint-by-numbers kit: You will know when you are done!  
Think of a book outline as a giant checklist. As you write each section, you cross off each item. When you‘re done, 
you‘re done!  


